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Sparks 


Mercury’s Precedent 
Feed-Box Data 


Trade-In Bite 
Frank X. Mudd 


i 


By 
Chris Sinsabaugh 


OR A first-year car to make 
Top Ten, the yardstick Auto- 
motive News uses to measure 
sales in the auto- 
mobile industry, 
in less than two 
months after its 
initial bow, 
never happened 
before in this 
great business of 
Ours, if my 
memory is worth 
anything. Yet in 
the case of the 
Mercury — a 
s thing has ap- 
John R. Davis cad. i you 
vill glance at the box score on 
this page, a couple of columns to 
the right of this column, you will 












ten there since AN started re- 
wrding 1939 sales following the 
urn into the present year. 
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REGISTRATION returns usual- 















mnths behind production re- 
wrts, so this week’s Top Ten 
tardly does justice to what has 
wen going on at Dearborn since 
the official announcement of the 
tw car last November, when 
General Sales Manager John R. 
Davis started his selling opera- 
ions through his dealer body. Of 
‘curse, the AN box does not in- 
tude November and December 
keause it deals only with 1939 
registrations. Yet in November 
aid December 6,835 were titled. 

* * * 
FEED-BOX information from 
Dearborn comes to this columnar 
‘ar and has it that since the first 
Mercury came off the line in Oc- 
vber up to this week there have 
%en exactly 38,412 units built for 
he United States and Canadian 
market, which makes it look as if 
hn Davis’ pre-announcement 
‘recast of a minimum production 
f 75,000 and a maximum of 100,- 
00 for the calendar year was a 
uit modest. The little black book 
ithe man in the corner office 
the Administration building at 
dearborn shows that in the start- 
‘f month of October the produc- 
“on was 1,450; in November 7,- 
$0; in December 10,390. Turning 
ato 1939, January showed 10,270 
td in February 7,186. The Feb- 
‘wary drop is attributed to the 
short month and the fact the plant 
“2 only four days a week. Up 
Mar. 11 there have been 1,652 
‘Ssembled in March. With the 
“ception of February, Mercury 
“és been running five days a 
"eek. Peeking ahead, it looks as 
in April and May the pace will 
* Increased to better than 350 a 
““yY, mebbe 400. 
7 + * 


VENFANT MERCURY prom- 
‘See SPARKS, Page 12, Col. 3) 





ly are from six weeks to two | 


| 
| 
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ind Mercury in ninth place. It’s | 
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_SPRING HAS COME. Opening the automobile shipping season 15 days earlier than last year, Detroit and Cleveland 
Navigation Co.’s Morris S. Tremaine, shown here, steamed down the Detroit River this week carrying a boatload of 
new cars consigned to Cleveland. The Tremaine will be one of three auto carriers plying between Detroit and 
Cleveland this season. Later on when the ice clears at eastern end of Lake Erie, D & C will carry cars to Buffalo. 


Automotive Gains 
Pacing Business 
Rise Sinee Jan. 1 


Steady Uptrend Thus Far 
Seen Omen of Good 
Spring Activity 


WASHINGTON.—“Substan- 
tial improvement” in business 
generally took place during Jan- 
uary and February, as compared 
with the same period last year, 
and automobile sales increased 
by more than one-third, it was 


| 


| stated this week by the U. S. de- 


partment of commerce on the basis 


|of a detailed analysis. 


The business situation was char- 
acterized by steadiness during this 


| period rather than by a rapid and 


vigorous advance, the department | 
pointed out. 

The upward trend in motor ve- 
hicle sales was accompanied by 
a rise in distribution of many | 


| other consumer durable prod- 


ucts, according to the report. 
“The flow of income payments,” 
the department continues, “has 
been sustained at a level ap- 
proximating the peak in 1938, a 
condition that has found reflec- 
tion in the maintenance of retail 
trade volumes at the improved 
level reached in the latter part of 
1938. Dollar sales of general 
merchandise in January and Feb- 
ruary were somewhat higher than 
those of a year earlier. Unit 
volumes showed a larger advance, 
as retail prices were lower than 
last year.” ; 
Automobile production is shown 
to have been lower in January 
and February than in December, 
due to the usual seasonal lull. 
Assemblies in January and Feb- 
ruary, however, were about 50 
percent higher than in the com- 
parable months of 1938. 
“With production above do- 
mestic sales and exports,” the 
(See BUSINESS, Page 10, Col. 4) 
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The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1939 1938 
Pos. Make Pos. 
1—53,814 Chev. 40,055— 2 
2—43,257 Ford 40,900— 1 
3—31,695 Plym. 19,121— 3 
4—16,359 Dodge 8,559— 5 
5—16,237 Buick 11,449— 4 
6—11,632 Olds. 7,051— 7 
7—11,608 Pontiac 7,807— 6 
8— 6,074 Chrysler 4,064— 8 
9— 4,857 Mercury Sektiut lata 
10— 4,507 Nash 3,138—12 
Total All Makes 
221,840 161,651 


For complete standings of all 
makes, see Page 13, this issue. 





Auburn, Lycoming 
Are Selling Only 
Obsolete Property 


DETROIT. — Only certain spe- 
cific properties of the Auburn 
Automobile Co. and the Lycoming 
Mfg. Co. are being offered for sale, 
and not all the properties of the 
two companies, bids for which 
were considered last week by 
Judge Slick of the United States 
district court for northern Indiana, 
points out John K. MacGowan, 
chairman of the board of the 
Auburn Automobile Co., who cor- 
rects a statement made in Auto- 
motive News. 

MacGowan says the offering 
consisted of only obsolete motor 
parts, patterns, flasks, tools and 
jigs and special-purpose machin- 
ery, which no longer is of any use 
to the two companies concerned. 

MacGowan adds that the Auburn 
company, since it ceased building 
motor cars, has been diversifying 
its manufacturing activities and is 
now producing sinks, cabinets, 
stampings of all kinds, automobile 
bodies, trucks, refrigerators and 
various other lines. 

In the past year it has added 
new customers and plans are on 
foot moving toward the reorgani- 
zation of this company. Lycoming, 
with its Spencer heater division, 
is now engaged in aircraft work, 
building 50 and 75-horsepower air- 
craft engines, also marine engines 
and aé_ four-cylinder Lycoming 
truck engine. Plans are also being 
made for a reorganization plan. 


Detroit Quarters 


Of NADA Moved 


From Statler Hotel 
| 


Sill Is Appointed Counsel 
| On Handling of U. S. 


Car Seizures 


DETROIT. — National Automo- 
bile Dealers Assn. has appointed 
Norman E. Sill, Washington (D. 
C.) attorney, as counsel on meth- 
ods of handling federal car seiz- 
ures. 

At the same time the NADA an- 
nounced moving of its Detroit 
headquarters from the Hotel Stat- 
ler to 700 United Artists building, 
across the street from the Statler. 


In announcing the appointment 
of Sill, who has had considerable 
experience in obtaining remissions 
of seized cars, President J. W. 
Roby pointed out that dealers have 
suffered substantial losses during 
the past few years, through con- 
fiscation by the federal govern- 
ment of cars which were being 
used in transporting or concealing 
contraband goods for purpose of 
evading internal revenue or cus- 
tom laws. 


Sill has offices in the Heurich 


building, 1627 K St., N. W., Wash- 
ington. 


ee 
: | 





Used Car Merchandising 


. » Page 14 
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MARCH SALES 457 AHEAD OF 1938 


—© 


Month’s Reports 
To Date Also Top 


Rate in February 


‘Dealers Offer Complaints 
| On Wild Trading and 
Over-Allowances 


By William C. Callahan 
Managing Editor 


DETROIT.—March’s new 
| car sales, on the basis of avail- 
able reports for the first 10 
|days of the month, are run- 
/ning an average of 45 percent 
above March a year ago. At this 
rate the total for the month 
should be close to 260,000 against 
the approximate 181,000 registered 
last March. 

These figures also represent a 
sharp gain over the February 
totals this year, which have been 
estimated on the basis of incom- 
plete returns as approximately 
168,000 units. This total would 
compare with 120,359 last year 
while the January (1939) total 
was 203,212 against 145,765 in 
1938. These figures would place 
the first quarter well past the half 
million mark, with the total being 
in the neighborhood of 630,000 
units against 447,346 in the first 
quarter last year. 

That this figure is likely to hold 
true is indicated by the fact that 
the early March gains reports are 
spread through all companies, 
with the rate of increase not too 
widely spread as between dif- 
ferent makes. 

Used car sales are reported 
holding pace with new car sales 
and this is borne out to some ex- 
tent in the Automotive News esti- 
mate of used car stocks (page 
15), which shows an_ almost 
negligible increase in used car in- 
ventories during February. The 
estimate places the stock at the 
beginning of the month at about 
625,000 units with the figure for 
March 1 placed at 630,000. 

Dealers in certain sections of 
the country, however, are com- 
plaining bitterly at this time that 
wild-trading, over-allowances and 
bootlegging are making sharp 
gains against sound merchandis- 
ing. In most cases this is being 

(Continued on Page 3, Col. 1) 





Machine and Tool Exhibit 


Duplicates 


DETROIT.—With attendance 
steadily climbing during the lat- 
ter half of the week, the second 
Machine and Tool Progress Ex- 
hibition, staged st Detroit’s Con- 
vention Hall, this week was head- 
ing for a duplication of the spec- 
tacular success it enjoyed in 1938. 

More than twice the size of 
last year’s show, the 1939 exhi- 
bition, sponsored by the Ameri- 
can Society of Tool Engineers 
comprised over 250 exhibitors of 
machines, tools, production and 
checking equipment, etc., mostly 
designed for the mass production 
industries. 

On Monday preceding the open- 
ing of the show, the society pre- 
sented its preliminary report on 


1938 Success 


the study it has been conducting 
with reference to the relation of 
the machine tool to employment 
and standard of living. John M. 
Younger, chairman of the “Fact 
Finding” Committee, and Profes- 
sor of Industrial Engineering, Ohio 
State University, made the pre- 
sentation before a large gathering 
of industrialists, editors, educa- 
tors, etc., headed by Alvan Ma- 
cauley, president, Automobile 
Manufacturers’ Assn.; K. T. Keller, 
president, Chrysler Corp.; Wendell 
Whipp, president, Machine Tool 
Builders Assn.; Dr. A. H. Poetker, 
eens, University of Detroit, 
etc. 

The Committee’s report may be 

(Continued on Page 17, Col. 1) 








Special Train is 


Set 


Record Attendance is Seen 
For Convention Apr. 17-20 


DETROIT.—Special railroad fa- 
cilities for automobile dealers 
wishing to attend the annual meet- 
ing of the National Automobile 
Dealers Assn., to be held in San 
Francisco, Apr. 17-20, have been 
provided in a plan just completed 


NADA to Hear 
Effects of NLRB 


Denver Ruling 


DETROIT.—By a recent de- 
cision of the National Labor Rela- 
tions Board, certain Denver auto- 
mobile distributors were held sub- 
ject to the Wagner Act. The ques- 
tion of jurisdiction over distribu- 
tors and dealers is being vigor- 
ously contested. 


The extent of the NLRB rulin 
and its possible effects upon auto- 
mobile retailing will be the basis 
of a comprehensive discussion by 
Judge Wilbur M. Alter, formerly 
of the Colorado supreme court, at 
the 22nd annual convention of the 
National Automobile Dealers Assn. 
in San Francisco, Apr. 17-20. 


The NLRB decision is an out- 
growth of a labor dispute in Den- 
ver which involved the Denver 
Automobile Dealers Assn. as well 
as distributor and dealer mem- 
bers. The complaint against the 
association was dismissed, but dis- 
tributors were held to be engaged 
in interstate commerce. Of major 
concern to the industry is the fact 
that one of the distributors had 
only metropolitan Denver territory 
and the only sales made outside 
were incidental. 


Significance of the decision and 
its many ramifications in the sale 
of automobiles will be presented 
at the general session of the con- 
vention by Judge Alter, who is a 
Denver attorney, counsel for the 
Denver association and has studied 
the developments in the case. 


Other problems of the industry 
will be discussed by dealers them- 
selves in an open forum that has 
been planned as a clinic. Those 
who will lead the discussions are 
veterans in the industry, who have 
seen the problems grow and found 
solutions for some of them. W. E. 
Holler, general sales manager of 
Chevrolet, will be guest speaker at 
the convention banquet, Apr. 19. 





NBMA Sets May 11-12 


For Spring Convention 


NEW YORK.—tThe National 
Battery Manufacturers Assn. will 
hold its annual spring convention 
at the Greenbrier hotel, White 
Sulphur Springs, W. Va., on May 
11 and 12. 


| nections 


|deluxe equipped throughout. 


by the NADA transportation com- 
mittee. This committee, headed by 
past president, F. W. A. Vesper, 
has provided for a special train 
to leave from Chicago with con- 
along the route with 
specials from other cities. 

The train will be known as the 
“President’s Special” and will be 
It 


| will leave Chicago, Thursday, Apr. 


13, at 10:25 p. m., arriving in San 
Francisco, Sunday, Apr. 16, at 8:32 
a. m. The “President’s Special” 
will travel via the Overland Route, 
Northwestern, Union Pacific and 
Southern Pacific lines. 


Groups from southeastern states, 
in special cars, will join the ‘“Pres- 
ident’s Special” at Omaha, via St. 
Louis. From north central states 
via Minneapolis-St. Paul, connect- 


ing at Omaha. From western states | 


connections will be made at Chey- 
enne or Ogden. 

Special reduced rates will be in 
effect, applicable on the special 
deluxe train going west, and good 
for return at any time by many 
optional routes. 


Vesper also stated that many 
reservations had already been 
received and that indications 
pointed to a record attendance at 
the forthcoming 22nd annual 
NADA convention. 


Other members of the transpor- 
tation committee are J. J. Wright, 
Chicago, and Stanley Horner, 
Washington, D. C. 


St. Louis Dealers 
Install Directors, 


Officers for 1939 


ST. LOUIS.—The Greater St. 
Louis Automotive Assn., Inc., has 
installed the following newly 
elected officers and directors: 


Guy W. Oliver, Oliver Cadillac 
Co.; Hugh Roberts, Roberts Chev- 
rolet Co.; Harold W. Prehn, Cen- 
tral Chevrolet Co.; H. K. Mac- 
Carthy, MacCarthy Motor Co., and 
W. H. Willcockson, Willcockson 
Motors. 


The following are the hold-over 
directors who will serve for an- 
other year: a 


G. M. Berry, Berry Motor Ca 
Co.; Thos. S. Kenny, Kenny Used 
Car Co.; W. J. Rasmussen, Big 
Four Chevrolet Co. & South Side 
Chevrolet Co.; Arthur R. Lind- 
burg, Arthur R. Lindburg, Inc., 
and F. H. Riesmeyer, Riesmeyer 
Motor Co. 

Rasmussen was installed as 
president, MacCarthy as vice-pres- 
ident, Berry as treasurer and 
Joseph A. Schlecht as secretary- 
manager. 








Round Trip Railroad Fares 


to San Francisco 


From 

Atlanta, Ga. $104.90 
Chicago, ll. 90.30 
Cincinnati, Ohio 105.45 
Detroit, Mich. 106.75 
Milwaukee, Wis. 90.30 
Minneapolis, Minn. 90.30 

(Via Omaha) 

New York, N. Y. 141.50 
Omaha, Neb. 75.60 
Philadelphia, Pa. 136.10 


From 

Pittsburgh, Pa. $117.40 

Racine, Wis. 90.30 

St. Paul, Minn. 90.30 
(Via Omaha) 

St. Louis, Mo. 85.60 
Via Omaha) 
Shreveport, La. 82.50 
(Via Omaha) 
Washington, D. C. 130.40 


RETURNING via the Canadian Rockies, add $5.00 to the 
above fares. Correspondingly low fares will be in effect from 


your home city. 


Pullman Fares—Chicago to San Francisco 


Lower Upper Single Section 
$16.55 $12.60 $22.10 

Bed Room Compartment Drawing Room 

for two for two for two or more 
$33.10 $46.75 $58.80 
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for NADA Conclave 
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M. T. MOORE, Paul G. Hoffman, president of the Studebaker Corp., James 
G. 


dealers, salesmen and others. Moore is of Cravath, de Gersdorff, Swaine & 
Wood; Blaine is president of the Marine Midland Trust Co., and Quintal is 
vice-president of the Chase National Bank. 
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Blaine, and E. J. Quintal are shown at the luncheon held at the Hotel | 
Astor, New York City, as the new Studebaker Champion was unveiled for | 


Attendees 


a 


New Studebaker 
Car Previewed 


By N.Y. Dealers 


NEW YORK.—Studebaker’s new 
Champion was presented to 1,000 
dealers and press representatives 
at a preview luncheon here Mon- 
day at the Astor, with President 
Paul G. Hoffman, of Studebaker 
Corp., emphasizing the economy 
riding ease, strength and reduced 
weight features of the industry’s 
most recent entry in the low-price 
| domain. 
|_ Hoffman was introduced by R. 
F. Gloster, assistant sales manager 
of the New York region, who 
served as toastmaster. 

At the speakers’ table with Hoff- 
;man who said the new car’s de- 
‘velopment represented an invest- 
/ment of $4,500,000, were repre- 
| sentatives of banking interests that 
|Darticipated in the _ expansion. 
| These were listed as including 
James G. Blaine, president of the 
| Midland Marine Trust Co.; Rob- 
ert Lehman, Thomas Hitchcock jr. 
jand Paul Mazur of Lehman 
Brothers; A. O. Dietz, president 
and John W. Darr, of the Com. 
mercial Investment Trust; E. J. 
Quintal, vice-president of the 
|Chase National Bank; Frederick 


| Warburg and L. L. Strauss, of 


| Kuhn, Loeb & Co.; Malcolm Smith 
jand Wright Duryan of Glore, 
'Forgan Co., and William Lambie, 


LARGE CROWD witnesses unveiling of new Studebaker Champion in New | Vice-president of the National City 
York this week. Left to right: Virgil Exner, Raymond Loewy, and Frederick Bank. 


Warburg are shown as they attended the luncheon at the Hotel Astor and saw 
the new Studebaker Champion unveiled. Exner and Loewy are of the Ray- 


mond Loewy co. Warburg is a partner in Kuhn, Loeb & Co. 





SIGNING UP for Studebaker. 
charge of sales of the Studebaker Corp., getting the, signature of A. L. Eng- 
lander, (center, seated) veteran Cleveland distributor, on the distributor con- 


Geo. D. Keller, 


tract. 
Englander Motors, and standing is F. E. Looney, new car sales manager. 


Pittsburgh Assn. 
Re-Elects McKean 
AslIts President 


PITTSBURGH.—At the annual 
meeting of the Pittsburgh Auto- 
mobile Dealers Assn. last week, 
the following directors were elect- 
ed for three-year term: 

H. D. Ejierman (re-elected), 
Eierman Cadillac-LaSalle Co. 
(Cadillac-LaSalle distributor), 
Pittsburgh; Edgar D. McKean (re- 
elected), Allegheny County Motor 
Co. (Oldsmobile), Pittsburgh; Ira 


Fatalities Off 13% 


WASHINGTON.—Motor vehicle 


pared with 1,437 for 


Bureau of the census. 


120, or 33 fewer 
sponding week of last year. 


L. Berk (re-elected), Packard Lv. Chicago _ 10:25 PM (C.T.) Thursday, April 13 
Berk Co. (Packard distributor), ae Chicago & North Western Ry. 
Pittsburgh; Jack Stevens, Superior Ar. maha ee 10:00 AM ¢€¢.%.) Friday, ; April 14 
Motor Co. (Chevrolet), Braddock, ; Chicago & North Western Ry. ; 
P and R. M. H d (re- Lv. Omaha 10:25 AM (C.T.) Friday, April 14 
a, an . . owar Union Pacific Railroad 
elected), branch manager, General Ar. Ogden 8:05 AM (M.T.) Saturday, April 15 
Motors Acceptance Corp., Pitts- Union Pacific Railroad 
burgh. Lv. Ogden 8:20 AM (P.T) Saturday, April 15 
Monday the new board con- Southern Pacific 
vened and unanimously elected Ar. San Francisco 8:32 AM (P.T.) Sunday, April 16 
the following officers for the en- Southern Pacific 
suing year: Bs - 
President, Edgar D. McKean Omaha Connections 
(re-elected); vice-president, Frank " 
: , Lv. Minneapoli 8:05 PM 
B. Gregg, McKinley-Gregg Auto- Via C. & N. W. Ry. Lv. St. Paul, Minn. 8:45 PM 
mobile Co. (Lincoln-Zephyr-Ford), Ar. Omaha 7:31 AM 
Pittsburgh; treasurer, R. H. Brant i 
= ; , ‘ Lv. St. L a 00 PM 
Wm. H. Brant Sons (Dodge-Plym- Via Wabash R. R. Ar. Smecba, tok. Meo AM 
outh), West View, Pa.; secretary- Via Burl — sie 
ea oi ‘an y; i .vV. Kansas City, Mo 11.58 PI 
ee W. N. Owings (re ia Burlington R. R. i. aeoee we a. aan 
© . Fe a (May be occupied to 8:00 A‘. 
John H. Teetor Via Mo. Pac. R. R. Ly. Kansas City, Mo 11:59 PM 
HAGERSTOWN, Ind.—John H. Tee Ar. Omaha, Neb 6:58 A: 
tor, former president and one of the (May be occupied to 8:00 AM) 


founders of the Perfect Circle Piston 
Ring Co., is dead here at the age of 78 


(right) vice-president in 


At the left is W. E. Kohl, manager of the used car department of 


fa- 
talities in 131 major cities during the | : "7 y - 
first 9 weeks of 1939 totaled 1,254 com- more than 37 Deepens Gover me 2 
1938, a decrease| 4. : 
of 13 percent, according to the U. s.| day period of February. 
Deaths caused 
by motor vehicles in the 131 cities 
during the week ending Mar. 4 totaled 
than in the corre- 


Special Train Schedule 


to NADA Meeting 


| Others at the speaker’s table in- 
|cluded Alfred Reeves, general 
; Manager of the Automobile Man- 
ufacturers Assn.; Harry G. Bragg, 
manager of the Automobile Mer- 
chants Assn. of New York: Dr. 
Miller McClintock, director of the 
Yale Bureau for State Traffic Re- 
| search; Norman Danyon, director 
of the Automotive Safety Founda- 
tion, and Lieut. Frank Kreml, of 
the Northwestern University Traf- 
fic School. ; 


Oldsmobile Sales 
_ In March Exceed 
38 by 68 Percent 


LANSING. — Retail sales of 


« | Oldsmobile sixes and eights con- 


‘tinued their steady gains for the 
| first 10-day period of March, 
| totaling 3,923 units for a gain of 
68 percent over the 2,335 cars sold 
during the same period last year, 
| according to D. E. Ralston, general 
| sales manager for Oldsmobile. 

| Ralston also stated that sales for 
| the first 10 days of March gained 


|855 cars sold during the last 10- 


| Oldsmobile sales since Jan. 1 
| total 22,681 cars, compared to 14,- 
|677 for the same period last year, 
‘2 gain of 54.5 percent. 
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March Car, Truck Sales Running 45% Ahead of ’3 


Month’s Reports to Date 
Also Top February Rate 


Continued from Page 1) 


attributed to anxiety on the part 
of dealers to increase their sales 
rather than to complaints of 
“factory pressure.” On a national 
pasis the market has a very fa- 
yorable aspect, with new car 
stocks of the average dealer esti- 
mated at between 30 and 40 days 
supply while used car stocks, ac- 
cording to Automotive News esti- 
mates, should be somewhere be- 


Sales of Buicks 
In March Top 
Feb. by 42.6% 


FLINT.—Buick launched the 
spring season with sales more 
than double those of a year ago 
and representing a sharp upward 
tend from the previous month, 
Ww. F. Hufstader, general sales 
manager, announced this week. 


Domestic retail deliveries 





of 


5588 cars during the first 10 days | 


of the month were 2,948 units or 
111.6 percent greater than the 
corresponding period a year ago 
and compared with 3,917 deliveries 
in the first 10 days of last month, 
again of 1,671 sales or 42.6 per- 
cent. 

“With the demand running two 
t0 one over a year ago Buick 
dealers are in a strong position to 
meet the improved Spring busi- 
ness,’ Hufstader said. “Stocks 
of new cars are approximately 
the same as at this time a year 
ago and are adequate to assure 
prompt deliveries to customers. 
Notwithstanding this condition, 
Buick’s unfilled retail orders 
dimbed during the first 10 days of 
March and were substantially 
larger than at this time a year 
ago.” 

Hufstader said that used car 
sales by Buick dealers during the 
frst 10 days of March totaled 
10,458 units, representing a 32- 
day turnover of used car stocks. 


Texas Truck Conclave 
Plans Being Arranged 


SAN ANTONIO, Tex.—Directors 

if the Texas Motor Transporta- 
ton Assn. are arranging plans for 
he annual convention to be held 
n Houston, June 8-10. 


_Officers of the association are, 
i. E. English, Dallas, president; B. 
?. Johnson, Austin, vice-president 
ad manager; R. C. Bowen, Fort 
Worth, vice-president; and Walter 
Shook, Galveston, treasurer. 


Pharis Recalls Workers 


NEWARK, O.—The Pharis Tire and 
§ubber Co. here has recalled all fur- 
oughed men and is hiring additional 
‘lp because of increase in business. 
announced they had con- 
Tacted to build a 60-foot addition to 
weir main factory building here. 


0 hi i +a 
Coast, sate this 


tween 40 and 50 days supply on 
the basis of current sales. 

Spring demand gives every in- 
dication that it will develop in a 
normal and stable manner, so 
that the present dealer difficulty 
seems to be to some extent in- 
ternal, with too many dealers at- 
tempting to hurry the market 
through wild-trading and over- 
allowances rather than encourag- 
ing it to develop in a normal way. 
This practice of nipping the buds 
and grabbing the green fruit can 
seriously damage a potential crop 
of sales profits, which could be 
garnered if they are aided and 
permitted to ripen. 


These problems are expected to 
be discussed at length at the 
meeting of the national Automo- 
bile Dealers Assn. in San Fran- 
cisco, Apr. 17, where the subjects 
of dealer-factory relationships, 
and what can be done about them, 
will share equally with the sub- 
ject of inter-dealer relationships 
and what can be done about them. 

As a result of the upturn in 
sales, which developed during the 
closing 10 days of February and 
has continued into March, produc- 
tion has been moved upward dur- 
ing the past three consecutive 
weeks until this week the total 
ran slightly above 85,000 units as 
compared with slightly above 82,- 
000 in the previous week. Further 
increases are expected during the 
remainder of this month, with the 
peak probably coming in April. 
May, however, is expected to hold 
very close to the April level. 

In this connection every effort 
is being made to keep output in 
complete harmony with sales. 
Stocks at the present are ample 
and production will be geared up 
only sufficiently to replace those 
units now in stock as rapidly as 
they are passed on to the public. 


Mich. Labor Bill Gets 
Okay of State House 


LANSING. — Michigan’s labor- 
relations bill, calling for compul- 
sory mediation during a 15-day 
cooling off period before strikes 
are called, awaits action in the 
state senate following its adoption 
by the house Thursday. The 
measure, however, will probably 
not affect the automotive in- 
dustry or other interstate business 
which is under jurisdiction of the 
National Labor Relations Board. 

What effect the sudden death 
Thursday night of Gov. Frank 
Fitzgerald, who authored the bill 
after succeeding the present At- 
torney General Frank Murphy, 
will have upon the bill when it 
reaches the state senate is prob- 
lematic. Whether Michigan’s new 
governor, former Lieut. Gov. 
Luren D. Dickinson, will press the 
bill’s passage in face of opposition 
from both manufacturers and 
labor, is a question. 





JOSEPH w. FRAZER, president of Willys Overland Motors, Inc., returned 


week after visiting his dealers and distributors on the West 
find hundreds of inquiries have been received during his absence 


1% automobile men who are seeking franchises to represent the company 


Nall 


Parts of the United States. In the picture above, Frazer, left, is going 


"er some of their inquiries with M. J. Golden, sales manager of the company. 





Wisconsin Trucks 


May Need Bustles 


MADISON, Wis. — Every 
motor truck, tractor or 
trailer, whose body or plat- 
form is 36 inches or more 
above the roadway and ex- 
tends more than 36 inches 
beyond the rear axle, would 
be required to be equipped 
with a rear-metal bumper 
extending not more than 18 
inches above the roadway 
and parallel with the rear 
end of said body or platform, 
under the provisions of the 
Siebert bill introduced in 
the state assembly. 


Chevrolet Sales 
Top Last March; 
Run Above Feb. 


DETROIT. — Chevrolet dealers’ 
sales of new cars and _ trucks 
turned sharply up during the first 
10 days of March, as compared 
with a year ago, according to fig- 
ures released at company head- 
quarters here today. They totaled 
23,447 units, a gain of 45.9 per- 
cent over the 16,069 units re- 
corded in the same period in 1938. 
They were also higher, by 6,310 
units, than sales for the final pe- 
riod in February of this year. 

No previous 10-day period since 
introduction of the 1939 Chevro- 
let has resulted in so substantial 
a unit increase over the corre- 
sponding 10 days in the 1938 
model year, the records show. 

Used car sales reported for the 
initial period of March also 
eclipsed those of a year ago. 
Dealers’ used car inventories are 
several thousand units lower than 
at this time last year. 

“Heavy used car volume, in the 
face of sustained new unit busi- 
ness, is an especially wholesome 
sign for the balance of the 
spring,” W. E. Holler, general 
sales manager, pointed out. “It in- 
dicates that buying power is pick- 
ing up in the lower income 
brackets as well as among po- 
tential purchasers of new cars. To 
the prospective new car buyer, it 
has a special significance, for it 
means that the Chevrolet dealer 
is in a position to take trade-ins 
on terms much more attractive to 
purchasers than if he were en- 
cumbered with too many used 
cars.” 


Big Sales Gain 
In March Noted 
In Pontiac Report 


PONTIAC. — Pontiac retail de- 
liveries for the first 10 days of 
March totaled 4,017 cars compared 
to 2,967 for the same period of 
February, a gain of 35.4 percent; 
and 2,499 for the first 10 days of 
March last year, a gain of 60 per- 
cent, according to figures released 
by the Pontiac sales department. 

Inventories of new cars in Pon- 
tiac dealers’ stocks Mar. 10 were 
29,467 compared to 27,492 the last 
day of February. It is pointed out 
that this represents a planned 
normal gain just ahead of the 
opening of the active spring sell- 
ing season, and will place dealers 
in a strong position to make imme- 
diate deliveries. 

Used car sales also held up well, 
with a total of 8,238 for the first 
10 days of March compared to 
8,298 for the same period of Feb- 
ruary. Used car inventories gained 
only slightly during the 10 days 
from 29,557 the last day of Febru- 
ary to 29,817 on Mar. 10. This is 
in contrast with an inventory of 
37,481 used cars on Mar. 10 last 
year. 





Perry Re-enters Field 

CHICAGO.—Ward S. Perry, presi- 
dent of the Vesta Battery Corp. from 
1920 to 1930 and formerly president of 
the National Battery Manufacturers 
Assn., has organized the Volta Battery 
Corp. with A. H. Townsend and 
Michael Sipich. 
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ENTERING HOME STRETCH with sales and demonstrations far in excess 
of quotas, the current spring sales campaign of Nash Motors is assured of 


overwhelming success, it was 


declared this week in Detroit where Nash 


regional and merchandising managers convened for three days under the 


direction of W. A. Blees, general sales manager. 


As a prelude to the m 


A. R. Boscow, director of advertising and merchandising, points out some of 
the exceptional sales gains chalked up thus far in the drive to Blees, left, and 
to George W. Mason, president of the Nash-Kelvinator Corp. ’ 


cE 
oe 
i 
& 
4 





PREPARING TO DISCUSS one of the most successful sales drives in Nash’s 
history, the current spring sales campaign, a group of the company’s regional 


and merchandising 


managers congratulate each other on the exceptional 
records set up thus far in the campaign. Left to right, W. 


J. Hines, south- 


western regional manager; George Walrath, western regional manager; O. L. 
Arnold, western sales manager; A. R. Boscow, Nash’s director of advertising 


and merchandising, and, shaking hands with Walrath, B. W. 
Back to camera, G. W. 


regional merchandising manager. 


Travis, Pacific 
Samdridge, south- 


western regional merchandising manager. 


CONGRATULATING W. A. Blees, 
Motors, on the manner in which Nash’s current spring sales campaign is out- 
stripping sales and demonstration quotas, is Claus Anderson, Canadian sales 


manager. 





left, general sales manager of Nash 


Anderson attended the three-day meeting of Nash regional and 


merchandising managers which was held in Detroit this week. 


Blees Sees Spring Salons 


Above Advance Estimates 


DETROIT.—Basing his predic-national advertising campaign 


tions on highly accelerated Nash 
sales during January and Feb- 
ruary, W. A. Blees, general sales 
manager of Nash Motors, this 
week declared that new car 
sales during the first quarter of 
1939 would be substantially in 
advance of estimates made a few 
months ago. 

Addressing a meeting of re- 
gional and merchandising man- 
agers, convened here to discuss 
the current campaign, Blees stated 
that the results of the lirst five 
weeks of Nash’s drive indicate 
that it will be one of the most 
successful in Nash history, und 
give the company a first quarter 
sales record that will be more 
than 50 percent above. 

Built around demonstrations, 
Nash’s pre-seasonal drive for new 
car sales is being supported by 
one of the largest advertising, 
merchandising and promotion pro- 
grams used by Nash in some 
years. About 1,500 newspapers are 
being used on a regular schedule 
during the two months of the 
drive. This is in addition to a 


running in leading magazines. 

Conducting the Detroit meeting 
during the week, besides Blees, 
were A. R. Boscow, director of 
advertising and merchandising, 
and M. M. Roberts, retail mer- 
chandising manager. 

R. H. Israel, New York City, 
and O. L. Arnold, respectively 
eastern and western assistant gen- 
eral sales managers, were in at- 
tendance at the meeting, as were 
the following regional sales man- 
agers: F. C. Sibley, New York; 
W. T. Minor, Charlotte, N. C.; A. 
C. Tiedemann, Detroit; G. E. Wal- 
rath, Kenosha; W. J. Heinze, 
Dallas, and Milton M. Larson, 
Oakland, Calif. 


Regional merchandising man- 
agers attending were Ray Fussell, 
New York; B. E. Newman, Char- 
lotte, N. C.; C. B. Canavan, De- 
troit; Howard Kramm, Cleveland; 
F. F. Crowley, Chicago; C. C. 
Thompson, Kenosha; G. W. Sand- 
ridge, Dallas; H. S. Neiman jr., 
Oakland, and B. W. Travis, Se- 
attle. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Against the Tide 


Mor than a year ago Automotive News established the 
first timely report on used car price fluctuations, on a 
national basis, in its “Used Car Selling Prices” table which 
appears weekly. This was not intended as a pricing manual 
but merely as a guide. During the past year or more this table 
has revealed some interesting trends. 
week, it shows quite conclusively that the old theory of hold- 
ing used cars in stock for a seasonal price rise is a complete 
fallacy. 


A study of the index, developed from the prices carried in 
this table, will show that the used car price DECLINES 
UNIFORMLY from the first of the year to the next model 
announcement time. Thus cars held for a higher price at a 
later date are too likely to bring lower prices, or at least 
yield less profit, than they would have yielded a few months 
previously. The moral then is: turn your used cars as rapidly 
as possible—they don’t improve with age. 


As pointed out last 


week Automotive News on its Used Car Table page 


has instituted a new index maker—monthly used car stock 
estimates. These figures, we admit, are based upon fewer real 
facts than we should like to be able to obtain. They are, 
however, a damsite better than “any man’s guess” and a study 
» of them for the past few months indicates that they are quite 
-) consistent and reliable. These figures, we hope, will also es- 


a trend, and the trend is important. A dealer should 
his stocks increase, if he can avoid it, when stocks of 


every other dealer are rising too sharply. On the other hand, 
if all stocks are dropping and his sales rate is good, his in- 
ventory might bear reasonable expansion. 


In discovering these trends Automotive News hopes to 
show nationally what the dealer otherwise could only guess 
from his local surroundings. We feel also that when these 


are known, no smart dealer will attempt to fight the 


trend anymore than a smart swimmer would attempt to buck 
the tide or a smart sailor would endeavor to sail against the 
wind, if the goal can be attained by going with the trend. And 
the goal in the dealers’ case is profit. 


Schoolmaster Sloan 


LFRED P. SLOAN JR., chairman of General Motors, this 
week stated some sound economics when he pointed out 
that there is a real shortage of many things for which there 
exists a real need and desire. A big part of the answer to our 
present business sluggishness he says, lies in filling that need. 
Mr. Sloan further points out that we have the facilities at 
the present time to produce these needed things, at prices for 
which they can be sold, and in the process we would produce 
more wealth with which additional things could be built and 
sold. This is putting the oft-referred-to viscious circle into re- 
verse. Applied in liberal doses, this formula would make mass- 


tion work for the masses and probably end the cry 


of the masses that they work for mass-production. 


s ss *& 


Gasoline consumption in the United States, estimated on 
the basis of gasoline tax deductions in 1938 income tax re- 
totaled 1,999,999,999,987,654,321 : 


Who said “economy of operation?” 


“—a word in 


! ise 


By GEORGE M. SLOCUM 





UP INI am writing this four 
THE AIR! or five thousand fect 
above the Alleghenies. 
Leaving Newark at 6:15 P.M. on 
a United Air Lines ‘“Mainliner” 
we headed straight into a glorious 
setting sun which we halted in its 
downward course as our plane 
gained altitude. In less than three 
hours, God willing, we will be on 
the run-ways of Cleveland’s fine 
new municipal airport. 


* * * 


Leaving Florida Monday eve- 
ning on an Eastern Air Lines 
plane I literally “hopped” to Phil- 
adelphia as the time-card called 
for twelve stops. It was 78 de- 
grees when I left the West Palm 
Beach air port at 9 P. M. and be- 
low freezing when I climbed out 
before 7 A. M. at Camden. If the 
steward had not had to shake me 
when I arrived at my destination 
I could have sworn I had not 
slept soundly: all night. There is 
something uncanny about flying in 
the dark. At times we passed 
through clouds and we could not 
even see the running lights on the 
wing tips. 


* *k * 


Right now as I write this or 
when you read this, whether it be 
morning, noon or night, literally 
hundreds of commercial planes 
are droning somewhere overhead, 
not alone in America, but all over 
the world. Air-travel is easily the 
wonder of our generation. Every 
few weeks, it seems, we read of 
new records in number of passen- 
gers carried being hung up by the 
commercial air lines. 


* * * 


But it is to the youngsters one 
sees at every air port that we 
must look for the next great de- 
velopment in aviation history. It 
is they who will fly with as little 
concern as we board a Pullman. 
It is these boys and girls, some 
perhaps today in high school and 
college, who will want to fly their 
own planes. Let this country 
come into another normal period 
of good, old-fashioned prosperity 
and small light planes will be sold 
by the thousands to this coming 
air-minded generation. 


* * * 


If I were the father of a son in 
his teens I would encourage him 
if he had a desire to study avia- 
tion. I would do it first because 
I believe it is our next great bus- 
iness enterprise and second, be- 
cause it is the backbone of our 
national defense. I would enter- 
tain less fear than my father had 
when I learned to drive a “horse- 
less-carriage”’ and with an un- 
surpassed air defense I would not 
anticipate that he would ever be 
in great danger because of war. 
Herr Hitler is a shining example 
today of bloodless war when you 
have what it takes to win what 
you want. 


* * * 


Well, the lights of Cleveland are 
spread out below like jewels on 
a Persian carpet. I have enjoyed 
aloft, a turkey dinner served hot, 
from soup to nuts and the novelty 
of no check to settle or tip ex- 


| pected. I will sleep in a bed in- 
stead of a Pullman and at a total 
cost less than I would have, paid 
by train. Alas, poor old steam 


trains, I knew you when!—G.M3S. 


,ident of A. W. 
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In This Corner-- 
‘Lag in Registrations...’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence wiil 
be observed upon request. 





Registrations 


In our search for figures show- 
ing volume of automobile and 
truck sales by months for the 
states in the Ninth Federal Re- 
serve district, we have been re- 
ferred to you by Mr. O. P. Pear- 
son, manager of the statistical de- 
partment of the Automobile Manu- 
facturers Assn. 

Will you please let us know (1) 
the day we might expect to re- 
ceive your publication each week, 
(2) the “lag” between registra- 
tions and the date they appear in 
your publication, (3) are the fig- 
ures you publish on a weekly or 
monthly basis? 

It is possible that the answers 
to the above questions might be 
learned from an inspection of your 
paper. Will you send us a sample 
copy which will show how you 
publish the figures? — Louise C. 
Vierling, librarian, Federal Re- 
serve Bank of Minneapolis. 

Editor’s Note: Automotive News 
should reach you each Monday 
morning. Registration figures are 
published weekly with the table 
for all states usually complete 
about the last issue each month. 
Sample copies are being for- 
warded. 


Oops 

On page three of the Automotive 
News, Feb. 25, you have me head- 
ing up a committee for a dealer 
banquet. That is correct. 

However, you have me as pres- 
ident of Willys-Overland Motors, 
Inc. I don’t know how Joe Frazer 
| would feel about this, since he just 
, took the job himself. It should 
|have been “A. W. Pickett, pres- 
Pickett, Inc., New 


| York distributor”. 


| with us. 


We are going to have a great! 
dinner this year, and we certain- 
ly hope Chris Sinsabaugh can be 
I will send you complete 


details when the committee has 
functioned.—A. W. Pickett, pres- 
ident, A. W. Pickett, Inc. (Willys- 
Overland distributor), New York 
City. 


Facts 


Will it be possible to obtain 
through your’ organization, a 
pamphlet which I understand is 
issued by the National Automobile 
Chamber of Commerce and which 
gives the pertinent facts about the 
automobile industry. 

If it is possible, to get a copy of 
this pamphlet, I shall appreciate 
your mailing one to me.—John E. 
Meehan, William W. Nichols 
(Packard), Lynn, Mass. 


| Coming Events | 


MARCH 
21-24—Pittsburgh. Automotive 
tenance Industries Show. 
APRIL 
Yugoslavia. 





Main- 


1- 8—Belgrade, Automo- 
bile salon. 

3- 5—New York. Metropolitan Auto 
motive Maintenance Show. 

13-14—Cleveland. American Petroleum 
Assn. semi-annual meeting. 

17-19—San Francisco. National Auto 
mobile Dealers Assn. annual meet- 


ing. 

29-May 1—Seattle. Washington Motor 
Freight Assn. annual convention, 
Washington Hotel. 


MAY 


22-June 8—World Automotive Engineers 
Congress (SAE)—New York, May 


22-26; Indianapolis, May 30; De 
troit, May 3l-June 2; San ‘Fran- 
cisco, June 6-8. 
JUNE 
5- 6—Buck Hill Falls, Pa. Pennsy! 
vania Automotive Assn. Meeting 
AUGUST 
7-10—Chicago Navy Pier. Annué&? 
Automotive Accessories Exhibit 
OCTOBER 
12-21—London. International autome 
bile show ; 
|25-Nov. 11 — Milan, Italy. Automobi’t 
salon 
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We Sudcbaker dealer 
ate ready lo lel the wold : 


| on is a voluntary tribute to Studebaker—paid 
for by the undersigned dealers and distributors 
who have been discussing mutual problems with fac- 
tory executives at South Bend. 


We have made profits from the Studebaker fran- 
chise in past years—and from what we have just seen 
and heard, we expect to make greater profits in the 
future. 


But what we want you fellow dealers to understand 
is this: being a Studebaker dealer involves a pleasant, 
dignified relationship—mutual confidence, respect 
and consideration between each dealer and all fac- 





Studebaker IS America's 
friendliest factory 





Each of us was freely selected by lot at dealer meet- 
ings to represent the dealers of our vicinity at the 
factory. We have been permitted and encouraged to 
represent the dealer organization freely in a dis- 
cussion of prices, discounts, advertising and factory 
policies with President Hoffman, Vice-Presidents 
Keller and Whittaker, Sales Manager Fletcher and 
other executives. You can’t beat that kind of a set-up 
—particularly when it’s backed up by cars of rec- 
ord smashing economy, performance, comfort and 


beauty. There are plenty of good reasons why Stude- 


tory executives. 


baker dealers are Studebaker all the way through. 





STUDEBAKER SALES COUNSELLORS OF 1939 


JOHN E. YARBROUGH 
Yarbrough Motor Co. 
Atlanta, Ga. 


L.C. KYLE 
Kyle Motor Co., Columbus, Ga. 


(.C. HARVEY 
Triple State Electric Co., Inc. 
Charleston, W. Va. 


FRED PERKINS 
Fred Perkins, Inc. 
New Orleans, La. 


C.J. DAY 
Day Motor Co., Texarkana, Tex. 


D.E. WALLACE 
Wallace Bros., Spokane, Wash. 


HERMAN T. SWANSON 
H. T. Swanson Motor Co. 
Port Angeles, Wash. 


WALTER B. CLAYTON 


Clayton Motor Sales Co. 
Holyoke, Mass. 


JAMES A. LOWREY 


Wannalancit Garage, Inc. 


Lowell, Mass. 


HAROLD F. LUNT 
Lunt Motor Co. 
Newburyport, Mass. 


FOSTER P. JENNINGS 
Foster P. Jennings Co. 
Fort Worth, Tex. 


W. H. THOMAS 
Winerich Motor Company 
Corpus Christi, Tex. 


J. ARTHUR APPLEGATE 
Perth Amboy, N. J. 


MATHEW STUTZ 
Stutz Bros., Inc., Bronx, N.Y. 


R. O. LOEHNERT 
Dick’s Automotive 
Porterville Cal. 


Cc. §. COLLINS Placerville, Cal. 
ELMER H. WILSON 


Rochester Motors, Inc. 
Rochester, N. Y. 


GEO. W. TIMKE 
Timke Motor Car Co. 
Lockport, N. Y. 


FRANK DeBROWN 
DeBrown Auto Sales Co. 
Lincoln, Neb. 


J. J. PRENDERGAST 
Eastern lowa Motor Co. 
Dubuque, lowa 


HERMAN FRAHM 


Frahm Bros., Manning, lowa 


W. D. DYSART 
Quality Motor Co., Tulsa, Okla. 


SIGMUND H. KRITZLER 
Kritzsler Motor Co. 
Kansas City, Kans. 


ED. SILVA Silva Motor Co. 


Delta, Colo. 


LEE D. BUTLER 
Lee D. Butler, Inc. 
Washington, D. C. 
ROE DUNCAN 
Duncan Service Station 
Summit Hill, Penna. 
PAUL W. WALLIN 


Wallin Motor Sales Co. 
Louisville, Ky. 


HARRY McNEER 
McNeer Motor Co. 
Portsmouth, Ohio 


SCHUYLER L. FROST 


Dowagiac, Mich. 
J. H. ADAMS Alhambra, Calif. 
CHARLES G. RIEBELING 


Prescott, Ariz. 


W. E. RAMSEY 
Ramsey Motor Sales 
Parkersburg, W. Va. 


ARTHUR J. MILLER 
Miller Auto Sales, Braddock, Pa. 


JULIUS L. KATZ 
Tenth Street Garage, Inc. 
Wheeling, W. Va. 


E. G. TAYLOR 
Studebaker Sales Co., of Minn. 
Minneapolis, Minn. 


A. S. MERGENS 
L. Mergens Service 


St. Paul, Minn. 


MORRIS L. LOTT 
Lott Motor Company 
Stillwater, Minn. 


R. W. MeCULLOCH 
McCulloch Motor Co. 
Klamath Falls, Ore. 


HARRY B. LIGGETT 
Harry B. Liggett Co. 


San Francisco, Cal. 


H. L. TERHARK 
Long Lane Service Station 
East Lansdowne, Pa. 











THE Mandarid 
THERMOSTAT 












IN TODAY'S 
| EFFICIENT ENGINES 


9 @ One reason why to- 
day's motor car engines 
out-perform and out- 
wear their predecessors 
is the Sylphon Thermo- 
stat. It maintains uni- 
form engine tempera- 
tures by controlling flow 
of circulating water... 
automatically and ac- 
curately . . . makes pos- 
sible the tight fits in 
engine parts demanded 
by modern engines... 
improves lubrication .. . 
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i helps to provide the 

}: amazing oil and fuel 

economy of the modern 
automobile engine. 


Sylphon Thermostats, 
made by the world’s 
largest manufacturer of 
self-contained tempera- 
ture control devices, are 
simple, dependable, 
serviceable... the 
standard thermostat of 
America’s leading mo- 
tor car manufacturers. 
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THE FULTON SYLPHON CO. 
KNOXVILLE, TENN. 
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Denver Dealers Unite to Promote Service 


Drive Points Out 
Advantages of 


Proper Handling 


By Ira R. Alexander 
Staff Correspondent 

DENVER.—A number of Denver 
new car dealers have been co- 
operating in an advertising cam- 
paign, calling attention to the fact 
that “where you purchase your 
car is the proper place to have it 
serviced and repaired.” 

Each Friday sees a large half- 
page advertisement in a local 
newspaper. The ad is well written, 
illustrated with line drawings and 
the message is put over with large 
type, short paragraphs and plenty 
of white space. 

“Can you get the very best and 
still save money?” asked one of 
these ads, which is a good example 
of the kind of publicity being used 
in the local campaign. It further 
stated: 

“Sometimes it seems necessary 

and advisable to cut our expenses 
by using less expensive merchan- 
dise. 
“SOMETIMES this is the wise 
policy — BUT —SOMETIMES we 
can save a great deal and still 
have the VERY BEST. For in- 
stance— 

“The dealer who sold you your 
automobile can and WILL repair 
it, grease it or service it for you, 
BETTER than ANYONE ELSE 
can possibly do it. This is true 
for many reasons.” 

“It Can’t Be Done” 

Then in a boxed-off portion of 
the ad appeared: 

“You can’t put a square peg in 
a round hole! Hence: Someone, 
sometime may quote you a lower 
price for a certain operation on 
your car, BUT you don’t get the 
same job; you can’t. It’s abso- 
lutely impossible to fix ALL 
MAKES OF CARS AND TRUCKS 
with the same tools. Especially 
designed tools are made for every 
make of CAR and furnished by 
the factory to the authorized deal- 
er for that car. The very best 
mechanics in the entire industry 
spend weeks and months design- 
ing new tools for each new model 
car. A poor mechanic can, with 
proper tools and equipment, do a 
better job on your car than a good 
mechanic with the wrong tools. 

“Did you ever try to open a 
bottle with a shoe horn? Well—if 
you did you probably broke the 
bottle. It can’t be done. You may 
be quite sure if you get the SAME 
job done on your car, you'll get 
it for less money at your own 
dealer’s and in less time. And 
then you know it’s right. Get the 
best and save money and your 
car.” 

List Dealers Participating 

Denver firms taking part in the 
campaign are Thomas-Hickerson 
Motor Co. (Dodge - Plymouth); 
Capital Chevrolet Co.; Kumpf 
Motor Car Co. (Lincoln-Zephyr- 
Mercury); Tom _ Botterill, Inc. 
(Hudson-Terraplane); Metropoli- 
tan Pontiac, Inc.; Viner Chevro- 
let, Inc.; James Motor Co. (Dodge- 
Plymouth); Ables Motor Co. 
(Ford-Mercury); Hoskins-Beatty 
Motor Co. (Oldsmobile); Kelton’s, 
Inc. (Pontiac-LaSalle); Leeman 
Auto Co. (De Soto-Plymouth) ; 
Wells Littlefield, Inc. (Graham- 
Hupmobile); Larson Nash Motor 
Co. (Nash-LaFayette); Hal D. 
Bowen, Willys-Overland; Cullen- 
Thompson Motor Co., Inc. (Chrys- 
ler-Plymouth); Liberty Truck & 


Parts Co. (F. W. D. and Mack 
trucks); Dean Gillespie & Co. | 
(White trucks, buses). 

Join BBB Board 
NEW YORK. N. Y.—E. P. Mauder, | 


manager of 
and 


general 
in this city, 


Bishop, McCormick and Bishop 
(Dodge-Plymouth) are included among 
new members of the board of directors | 
of the Better Business Bureau of New 
York City. Local automotive observers 
see the addition of these deale1 
executives as preliminary to a move 
by the bureau to attempt to clarify 
and standardize new and used Cat 


sales methods and advertising in the 
New York market 


Fourth Dimension, a regular feature | 


by Pete Wemhoff, offers news of auto 
motive advertising 





Cadillac-LaSalle | 
Clifford Bishop, of | 


TIME TO GO TO WORK. 


Frazer, Back 





Joe Frazer (left), president and general manager 
of the Willys-—Overland Corp., looks at his watch and says to E. G. Davies, 
president of Willys Distributors, Inc., California distributors for Willys, that it 
is time to go to the meeting of Willys dealers held in his honor, at the St. 
Francis Hotel during his San Francisco visit. 


from Coast, 


Says Prospects are Bright 


TOLEDO. — Joseph W. Frazer, 
president of Willys-Overland Mo- 
tors, Inc., returned to Toledo this 
week after two weeks of sales con- 
ferences on the West Coast, and 
indicated that prospects of his 
company for the immediate future 
are exceedingly bright. 


He said factory sales of Willys- | 


Overlands for the first 10 days of 
March were 91.34 percent ahead 
of the first 10 days of February, 
and there is every indication of a 
continued steady increase in de- 
mand, with the approach of the 
spring selling season. 


“When I left the west coast,” 
Frazer said, “our Los Angeles fac- 
tory already had orders for sev- 


Ford-Mercury Up 
45% Above Sales 
For March 1938 


DEARBORN. — Combined sales 
of Ford and Mercury cars and 
Ford trucks for the first 10 days 
of March were up approximately 
45 per cent over Ford sales of the 
same period a year ago, it was 
announced at the offices of the 
Ford Motor Co. here today. The 
pick-up in sales was especially 
noticeable during the past week 
particularly in Eastern districts. 

A very encouraging sign for a 
big spring business was the sale 
of more used cars and trucks dur- 
ing the past 10 days than for any 
similar period since the National 
Used Car Exchange Week a year 
ago. 


‘Small °38 Profit 
Shown by Bendix 


SOUTH BEND.—The final quar- 
ter of 1938 made enough profit for 
the Bendix Aviation Corp. so that 
the year closed with a meager 
profit, according to the annual re- 
port just released. 

The corporation’s net income for 
1938 declined to $156,047, equal to 
a profit of about seven cents a 
share on the common stock as 
compared with a net income of 
| $2,255,133, or $1.07 a share in 
1937. 

Total 1938 sales declined to $30,- 
983,546 from $50,594,629 in 1937. 
This decline was attributed to the 
nearly 50 percent decrease in auto- 
mobile production for the year. 
No dividends were declared by the 
| corporation or paid during the 
year. 





Autocar Reports Order 


ARDMORE, Pa.—Robert P. 


Page jr., president of the Autocar 
| Co., announced to the stockholders 
at their annual meeting here this 
week that the company had just 
received an order for 155 un- 
usually large, heavy-duty Auto- 


car trucks from the department of 
sanitation of the City of New 
' York. 


For 155 Heavy-Duty Units | 


,eral hundred cars in March, and 
|our business all along the west 
| coast was showing a brisk upturn.” 
| Frazer said the world’s fair at 
|San Francisco has had a stimu- 
|lating effect on west coast busi- 
| ness. He said San Francisco hotels 
are full, and business in the city is 
booming. 

During his trip, Frazer presided 
at sales meetings in Los Angeles, 
San Francisco, Portland and Se- 
attle. Over 600 Willys-Overland 
dealers, prospective dealers, bank- 
ers and newspapermen attended 
the four meetings, he said. 


“We are getting additional deal- 
ers from all sections of the west 
coast, just as we are from other 
parts of the country,” Frazer said. 


“Our dealers are adding sales- 
men to their forces, and many of 
them are improving their facilities 
to serve the public. In Los Angeles, 
E. G. Davies, our distributor, has 
opened attractive new salesrooms 
with very fine accommodations.” 


Diamond T Co. 
Handles Sales 


Of Pak-Age-Car 


CHICAGO.—C. A. Tilt, presi- 
dent of the Diamond T Motor Car 
Co., announces that Diamond T 
has taken over the entire sales and 
service of the Pak-Age-Car house- 
to-house delivery truck previously 
marketed under the direction of 
Roy H. Faulkner. 

The redesigned and improved 
Diamond T Pak-Age-Car will con- 
tinue to be manufactured in the 
Connersville (Ind.) plant of the 
Pak-Age-Car Corp., but merchan- 
dising of the line will be handled 
by Diamond T, and the Pak-Age- 
Car will be sold exclusively by 
the Diamond T dealer organiza- 
tion. 

The Pag-Age-Car is a “Stand- 
drive” unit built exclusively for 
house-to-house delivery service. 
The engine and driving mechanism 
is an independent unit, located at 
the rear. The enclosing panels can 
be detached for inspection or ad- 
justment, and the entire “Iron 
Horse” is removable as a single 
unit for more extensive servicing 
if needed. = 

This construction permits an un- 
broken flat floor for the body, 
which is only 10% inches above 
the street level. Load space is 
available both in front and at the 
rear of the driver, and there is no 
interference from tunnels or pro- 
jections of any kind. 


N. Y. Dealers to Meet 


NEW YORK.—Business will be 
minimized in favor of goodfellowship 
at the annual meeting of the Brook- 
lyn and Long Island Automobile Deal- 
ers Assn., Inc., to be held Apr. 4 at 
| Pomonok Country Club, Flushing. After 
elections and presentation of very 
brief reports, the feature will be an 
elaborate beefsteak dinner and enter- 
tainment. 


The truck 


. Automotive 
News is the only publication edited 
entirely for the truck, trailer 
| truck equipment dealer. 


section of 


and 








Cadillac-LaSalle 
Reports 10% Rise 
In Dealer Outlets 


DETROIT. —A 10 percent in- 
crease in the dealer organization 
since the 1939 Cadillacs and La- 
Salles were introduced last year 
was reported this week by Gen- 
eral Sales Manager D. E. Ahrens. 

Included among retail outlets 
added in the last month are: 

Manning Motor Co., Longview, 
Wash.; P. M. McAllister, Baker, 
Ore.; C. W. Snyder Motor Co., La- 
Grande, Ore.; Isaac Pasterer, Le- 
banon, Pa.; LeMay-Lieb Corp., 
Cambridge, Mass.; Motor Inn 
Chevrolet Co., Marshalltown, Ia. 

Peterson Bros., Pendleton, Ore.: 
St. Clair Motor Co., San Jose, 
Calif.; J. J. Brodigan Motors, Dor- 
chester, Mass.; Williams & Co., 
Fitzgerald, Ga.; Kipp Motor Sales, 
Bath, Me.; Ruessler Cadillac-La- 
Salle Co., Cape Girardeau, Mo.: 
Manchester Motor Sales, Man- 
chester, Conn.; Perry Pontiac Co., 
Lupkin, Tex.; Mission Motor Inn, 
Kalispell, Wyo. 

Ralph Thurber, Bennington, Vt.: 
Amundsen & Evans, Willmar, 
Minn.; Sparta Auto Co., Sparta, 
Wis.; J. H. Redd, Price, Utah: 
Thomason Motor Co., Laurens, S. 
C.; Monahan Garage, Bellingham, 
Wash. 


Penna. Bill Seeks : 


State Supervision 


Of Car Inspection 


HARRISBURG, Pa.—(UTPS)— 
A bill was introduced in the house 
last week, which would amend the 
motor vehicle code to provide that 
the department of revenue, rather 
than independent garages, should 
make the periodic inspections of 
motor vehicles. 

A fee of 50 cents for each in- 
spection, regardless of whether a 
certificate of approval is issued, 
would be fixed, and the inspections 
would be made by examiners em- 
ployed by the revenue depart- 
ment. 

The secretary of revenue would 
be authorized to purchase and 
lease sites for official, state-oper- 
ated inspection stations. 


To feel the pulse of the industry. 
consistent reading of Automotive News 
iS a necessity. 
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TO UTILIZE LIFT OF “ALNICO" 





An important automotive prod- 
uct has been completely rede- 
signed through the availability of 
a unique constructional material. 
This is the type “FM” magneto 
recently introduced by Fairbanks, 
Morse & Co. This magneto skill- 
fully blends advanced design and 
metallurgical development. Full- 
est advantage was taken of the 
remarkable magnetic properties 
of “Alnico”—the new magnet 
alloy comprising a combination 
of Nickel aluminum and_ co- 
balt. Because a magnet is the 
very heart of any magneto, it was 
possible to redesign this part to 
gain maximum benefits of in- 
creased output with reduced 
weight and _ size. In _ addition 
to Alnico, these other Nickel 


alloys were utilized: the one-piece 
rotor shaft of Nickel steel is die- 
cast integrally with magnets and 
laminations; the distributor roto! 
insert 


is made of Monel metal. 
66 % Nickel, +? 
resist pitting an°| 
corrosion. 


THE 
INTERNATIONAL 
NICKEL COMPAN! 
INC. New York, W.¥. 
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Sales Through Sewice 


—more $$$ 


for Dealers! 














Dealers Garner 35% of Service Work in Memphis 


Get Only 14% of Lubrication, 
Scripps-Howard Poll Shows 


MEMPHIS, Tenn. — Car dealers 
do 35.6 percent of the mechanical 
service work and 14.1 percent of 
the lubrication in Memphis, ac- 
cording to the Home Inventory 
survey just completed by the 
Memphis Press-Scimitar, the 
Memphis Commercial Appeal and 
Scripps-Howard newspapers, 
among 3,057 homes. The method 
used was identical with that of 
the 16-city Home Inventory re- 
leased last year. 

Broken down in the “automotive 
and appliance” section of this sur- 
vey by new and used car owners, 
the complete tabulation of these 
findings are: in 


New cars, mechanical service a 
car dealers, 52.1 percent; inde- 
pendent garages, 39 percent; at 
home, 5.5 percent; others, 4.5 per- 
cent. Used car owners indicated 
their mechanical service: Car 
dealers, 18.9 percent; independent 
garages, 55 percent; at home, 21.4 
percent; others, 4.7 percent. 


The total number of automobiles 
owned was 1,296 or 42.4 percent; 
these 1,296 out of 3,057 families 
reported ownership of 1,386 auto- 
mobiles. Over 51 percent of the 
cars were reported bought new 
and 48.4 percent bought used. 


Business to Stations 


Lubrication service indicated a 
predominance of filling station 
business, the total tabulation for 
all cars being: 

Car dealer, 14.1 percent; inde- 
pendent garage, 15.6 percent; fill- 
ing station, 61.6 percent; at home, 
7.6 percent; others 1.1 percent. 

Divided into new and used car 
owners: New car owners, car 
dealer, 21.7 percent; independent 
garage, 15.5 percent; filling sta- 
tion, 58.1 percent; at home, 3.5 
percent; others, 1.2 percent. Used 
car owners: car dealer, 6 percent; 
independent garage, 15.6 percent; 
filling station 65.4 percent; at 
home, 11.9 percent; others, 1.1. 

Tire purchases, as divided be- 
tween new and used car buyers, 
indicated this preference of out- 
lets: 

New car buyers: car dealers, 
17.9 percent; service station, 36.6 


Jn Cleveland 
HOTEL HOLLENDEN 


Tn Columbus 
THE NEIL HOUSE 


SN 


Jn Alron 
THE MAYFLOWER 


7 w, WY. 
“THE SAMUELS 


THE JAMESTOWN 


OS 


PN 


De Witt, President 
ah, Vice-President 





percent; independent garage, 8.3 
percent; auto accessories, 21.8 per- 
cent; mail order, 3.2 percent; de- 
partment stores, 7.4 percent; 
others, 4.8 percent. 

Used car buyers: car dealer, 7.6 
percent; service station, 31.2 per- 
cent; independent garage, 7.6 per- 
cent; auto accessories, 35.7 per- 
cent; mail order, 5.1 percent; de- 
partment stores, 6.3 percent; 
others, 6.5 percent. 


Breakdown of Occupations 


In addition to the above in- 
formation, most of which was not 
included in the 16-city Home In- 
ventory of the Scripps-Howard 
Newspapers, the Memphis study 
also includes a breakdown of the 
occupations of owners of cars both 
for new car purchasers and used 
car buyers. 

There is also a comparison made 
of owned and rented homes with 
new and used car purchases. The 
inventory indicates that 47.5 per- 
cent of the homes represented 
were owned and 52.5 percent were 
rented. Of those owning their own 
homes the new car purchasers 
comprised 68.7 percent of the total 
as against 31.3 percent of those 
renting. Relatively, the same ratio 
holds true in the ownership of 
used cars: 57 percent of the used 
cars were owned by home owners 
as against 43 percent of those who 
rented. 

Most Single Homes 


A further analysis as to the pos- 
sible variation of car ownership by 
types of dwelling brought a large 
majority of ownership among the 
one-family dwelling occupants. In 
the city the study indicated that 
59.1 percent of the homes were 
single family; 20.1 percent two 
family; 20.8 percent, three or more 
family. The new car buyers in- 
dicated 69.6 percent ownership 
from those occupying single family 
homes; 13.8 percent in two family 
dwellings and 16.6 percent three 
or more families. Used car per- 
centages on the same basis were: 
single family homes, 62.1 percent; 
two family homes, 16.9 percent; 
three or more family homes, 21 
percent. 

Fifty-two and nine-tenths per- 
cent of all of the cars reported 
were less than three years old. Of 
the 1,296 cars reported, 312 or 24 
percent were equipped with radios. 

Gasoline purchased indicated 
that of the total cars, 16.3 percent 
bought ethyl and 83.7 percent reg- 
ular. The variation between those 
who purchased their cars new and 
those who purchased cars used, 
was: new, ethyl 19.7 percent, reg- 
ular 80.3 percent; used cars, ethyl, 
12.3 percent; regular, 87.7 percent. 


William Ogg Fitzgerald’s famous car- 
toons appear exclusively in Automo- 
tive News. 
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TO PLACE hundreds of 





thousands of automobiles in owners’ hands the 


world over in absolutely uniform condition, Chevrolet has a building entirely 


separate from the production lines, 


takes the units after final assembly and inspection. 


in which a car-conditioning department 


Here they are not only 


inspected but actually conditioned for delivery. Details such as tire pressure, 
radiator anti-freeze, transmission and rear axie grease, motor oil, and ignition 


timing are thoroughly checked and adjusted for the locality 
is consigned. The photo shows the car conditioning department at 


to which the car 
the Flint 


plant, where a staff of 70 trained mechanics turn out about 50 cars an hour. 


Ford Dealer Mechanics Get 


Wider Service Instruction 


DEARBORN.—It’s “back to 
school” for Ford dealer mechanics 
throughout the nation these days 
as branches of the company pre- 
sent new courses of specialized 
service instruction. 

Directed by trained represen- 








Quaint Quirks 
That Build 


Business 


The “Talking” De Soto, after suc- 
cessful trial runs in New York, 
Long Island and Westchester, is 
now on a tour of the country in 
one of the most unique merchan- 
dising schemes ever attempted in 
the automotive industry. 


The car is a specially-engineered 
job that does everything from 
blow its horn to stop and start 
its engine, all by itself with no- 
one in the car. Especially amusing 
to the crowds is the car’s ability to 
speak. It outlines the various fea- 
tures of the 1939 DeSoto in a 
sales talk that lasts approximately 
seven minutes. 

In its “self-selling’ talk the 
“Talking” DeSoto proceeds logic- 
ally from the front of the car right 
through each sales feature to the 
luggage locker. It winds up the 
demonstration with a “thank you 
for listening’ and an invitation 
to ride in a 1939 De Soto. 

The voice and action features 
of the “‘Talking” DeSoto have been 
worked out in perfect synchro- 
nization. 





PREVIEW “TALKING” DE SOTO. At a special trial run this week in the 


International Salon of the Chrysler Building, New York, Byron C. 
dent of De Soto, and Major Bowes previewed the new “Talking” De Soto, a/ 
specially-engineered car that does everything from blow its horn to stop and | 
start its engine, all by itself with no one in the car. 


nation-wide tour. 








The car is now on a! 


tatives from the Ford Motor Co. 
home office, the performance 
schools carry out the Ford idea 
that proficiency can only be 
maintained by continual study and 
practice. 

The goal of each mechanic en- 
rolled in the schools is to win a 
1939 certificate of competence, 
signifying that he has passed a 
number of rigorous service tests. 
The certificate expires at the end 
of the year, and its owner must 
attend further classes in 1940 to 
have it renewed. Included in the 
services the mechanic will have 
mastered are the entire electrical 
system, fuel system, and engine 
of Ford V-8, Mercury 8 and Lin- 
coln-Zephyr. 

While it is the desire of the 
Ford Motor Co. to have at least 
one competence certificate in each 
Ford V-8, Mercury 8 and Lincoln- 
Zephyr dealership, branches have 
been warned that all recipients of 
the award must be capable of 
performing every service covered 
by the certificate with speed and 
mechanical competence. 

The new performance schools 
are similar to the Ford Laboratory 
Test Set schools which have been 
held in previous years. The in- 
struction, however, has _ been 
widened to include all factors of 
verformance, whether or not 3 
test set is used in the diagnosis. 

At present several thousand se- 
lected dealers’ mechanics are en- 
rolled. Most of them received 
service training at Ford schools in 
1937 and 1938. Independent garage 
men and fleet owners’ mechanics 
will be trained after completion of 
the dealers’ mechanics course. 

Each student is required to 
bring his test set to the school. 
Oral instruction is supplemented 
by actual demonstration on the set 
until the student is 
thoroughly proficient in its use. 

Questions the mechanics are re- 
quired to answer typify those car 
owners ask. Typical questions are 

“Give two reasons why an en- 


gine with considerable carbon 
pings.” 

“How can one determine what 
the normal compression of an en- 
gine should be?” 

“What is the most conclusive 
way of checking the ignition | 
coil?” 


“How does one determine if the 
generator armature is shorted?” 


“What are the seven possible | 
reasons for a battery being low in | 
J a ” 
Foy, presi- | charge? 





For a fresh automotive viewpoin 
read George M. Slocum’s “A Word in 
Edgewise.” 


judged | 


Dealers Unitin 
To Halt Service 


CHEYENNE, Wyo.—The Chey- 
enne Auto Trades Assn., which in. 
cludes most of the new car dealers 
here, recently launched a cam. 
paign to “head off” bargain hunt- 
ers for automotive service, as a 
new phase of the “bring your car 
home for service” drive inaugurat- 
ed some time ago. The ad pointeg 
out, in part: 

“You've probably been offered 
goods and service wholesale—or 
less, and if you fell for the ‘gag’ 
you often got less. 

“There is always someone who 
is ready and willing—in fact, anx- 
ious to sell you an inferior prod- 
uct for less money. Sometimes, 
they can and do save you a little 
money—maybe, but more often 
you are buying disappointment. 
If you want a reliable product, it’s 
wise to go to the dealer who is 
authorized to sell and service it. 


“Every automobile factory al- 
lots certain territory to certain 
dealers. These dealers are given 
a reasonable discount on the prod- 
ucts of the factory they represent. 
For this small profit they are re- 
quired not only to find the cus- 
tomer and sell the product, but 
they must spend thousands of dol- 
lars for special equipment for 
training mechanics, for a stock of 
parts, in order to be ready to 
serve the customer. 


“The dealer makes no charge 
for ‘readiness to serve,’ for he is 
always ready to serve ‘or else’ he 
soon is not an authorized dealer. 
Good motor car manufacturers 
make good cars. They demand 
good dealers who will furnish 
good service. This is right and 
proper. It protects the purchaser 
and protects the good dealer. 


“If you buy a motor car from 
someone other than the authorized 
dealer don’t expect retail 
service at wholesale prices... you 
may get wholesale troubles—with- 
out service. Wise as it is to go to 
the authorized dealer to purchase 
your car—it’s wiser still to take 
it to him for service .. .” 


Chrysler Offering 
Two New Bright 
Colors for Spring 


DETROIT.—To meet the spring 
demand for bright cars, Chrysler 
is offering two new colors without 
extra charge, according to Charles 
L. Jacobson, vice-president 
charge of sales of the Chrysler 
division, Chrysler Corp. 

A luxurious, warm cream and é 
brilliant bright green that matches 
new leaves are the colors offered 
Because they are painted wit! 
Chrysler’s new modified alkyé 
enamel, the cars are expected ! 
prove just as durable in holding 
their color and luster as those fin- 
ished in darker hues. Tests hav 

|proved that this new enamel Te 


ists sunshine, salt air, dampne> 
| and wear better than any previous 
lly used for Chrysler automobiles 
asad 

NEW YORK 


Preferred by those who are 
satisfied with nothing but 
the best. Facing Central 
Park, the Plaza is ideally 
located in the social cen- 
ter of New York. Subway 
station at Hotel direct to 
New York World's Fair. r 
| Henry A. Rost, President and Managing 2 te 


| FIFTH AVENUE « at 59th STRE 
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New Products Key to Wider Recovery, Sloan Holds 


Better Tools, Adequate Hours, 
Cooperation Held Necessary 


NEW YORK.—What is needed late employment through greater 
today to broaden the present re- | activity on the part of those in. 
covery movement is investment | dustrial units engaged in meeting 





Dodge’s Truck 
Dealers Stage 


ord Driveaway 


DETROIT.—A nother truck 
driveaway—the third mass deliv- 
ery of Dodge vehicles to occur this 
year—was staged here this week 
by a group of over 200 Dodge 
truck dealers from Ohio, Indiana, 
Kentucky, Tennessee and West 
Virginia, who had journeyed to 
Detroit to take spot delivery of 
new units. 

Arriving in Detroit Monday 
morning, the men headed by C. W. 
Chapman, manager of the Cincin- 
nati region of the Dodge organiza- 
tion, spent the day visiting the 
new Dodge truck plant and the 
Dodge and Plymouth passenger car 
factories. During luncheon recess, 
the visitors were welcomed by 
Frank J. Timmens, general sales 
manager, and by Tom W. Moss, 
the company’s director of truck 


sales, 


A feature of the driveaway 
party was an illustrated lecture on 
the new 3-ton Dodge diesel truck. 
In the evening, company offiicials 
were hosts at a dinner at Hotel 
Detroit Leland. 
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MORE THAN 200 Dodge dealers came to Detroit this week to participate in 
the third mass truck driveaway of 1939. The men drove new Dodge trucks to 
points in Ohio, Indiana, Kentucky, Tennessee and West Virginia. Shown here 
is a group of the dealers about to board a fleet of special buses at Michigan 


Central station, Detroit. 


Englander Takes Franchise 


CLEVELAND.—A. L. Englander, 
one of Cleveland’s best known 
automobile distributors, has been 
granted a Studebaker franchise in 
that area, according to an an- 
nouncment by Geo. D. Keller, 
vice-president in charge of sales 
of the Studebaker Corp. 

Englander Motors, Inc., is lo- 
cated at 7100 Enclid Ave. The 
establishment has 250 feet on 
Euclid ave. and 250 feet on the 
side street. It is a two-story build- 
ing, with service and parts de- 


partments, as well as the new car 
car showrooms, located on the first 
floor. 

Englander has been in the auto- 
mobile business for more than 30 
years, and has 80 people in his 
organization. 


TRB Net Drops 


CANTON, O.—The Timken Roller 
Bearing Co. reports a net profit for 
1938 of $1,427,902, equal to 59 cents a 
share. A net profit of $10,837,366 was 
reported in 1937. 


WHEN YOUR CUSTOMERS DRIVE AT NIGHT 





In Rain, Fog or Suew 


The hazards of night driving are immeasurably multi- 
plied in adverse weather . . . and ordinary headlights, 
instead of contributing to safety, actually add to the men- 
ace. At night, the “up” beams of ordinary headlights are 
reflected back from the fog, rain, or snow... right 
into the driver’s eyes. Forward visibility is reduced to a 
minimum. Only Trippe Safety Lights offer the visibil- 
ity needed for safe driving under such conditions. 
The flat dual beams cast by the patented reflector 
system in Trippe Safety Lights, cut in under the fog 
... lighting objects behind it so that they can be seen. 
Motorists testify to visibility up to 500 feet during 


heaviest fog conditions, with 


| Ju Clear Weather 


A Trippe Safety Light is not just a fog light, or adverse 
weather light. It is a driving light for all driving con- 
ditions. It assures daytime safety in night driving. Its 
flat dual beams provide complete visibility from shoul- 
and forward visibility . . 


der to shoulder... 


glare . . . for as much as a thousand feet. 

Over 200,000 motorists both here and abroad have 
found that Trippe Safety Lights are as great a contri- 
bution to safety as four-wheel brakes. Trippe Safety 
Lightsrepresent the greatest accessory sales opportunity 
a dealer can have, and once you sell them— you couldn’t 
buy them back. Write for details. Trippe Sales Com- 
pany, Dept. AN-8, Chicago, Illinois, 










Toronto. 


LIST PRICE 


$1750 


(Installation Extra) 


$33.50 per pair 


am 


or if in Canada write Trippe Mfg.Co. 
of Canada Ltd., 321 Adelaide St. W.. 


Trippe Safety Lights. 


- without 


The same scene lighted with Trippe Lights. 





Actual fog photographed by light of ordinary 
headlights. Unretouched. 





Identical scene as above, lighted by Trippe Lights 
only. Unretouched. 





Visibility of ordinary head chts in clear weather 
is shown by this unretouched photograph. 





Unretouched. 









UNE SSD ae 


of capital in the 
making of new 
and useful things, 
as well as in bet- 
ter instruments 
of production in 
order that pres- 
ent things may 
be made at a 
lower cost and 
sold at a lower 





price, Alfred P. : 
Sloan jr., chair- a 
man of General 4, p, Sloan jr. 


Motors, declared 

this week in a message to the 
corporation’s stockholders’ en- 
titled, “The Creation of Abun- 
dance.” 

“During the past several years,” 
Sloan continued, “the production 
of new equipment has been well 
below normal. As a result, there 
has accumulated an_ important 
shortage. This reflects itself in a 
reduced efficiency of our produc- 
tion plant, taking the economy as 
a whole, because of the effect of 
normal depreciation as well as 
obsolescence resulting from tech- 
nological improvement. The latter 
has advanced very rapidly during 
the past few years. It may well 
be said, generally speaking, that 
America’s production plant today 
is largely obsolete. 


“Even if we were to ignore the 
accumulated deficit of the past 
few years and limit ourselves to 
a normal production of durable 
consumers’ goods and capital 
goods during the next few years, 
there could be made available 
billions of dollars of productivity 
involving billions of man hours of 
employment per year. It can be 
said, without exaggeration, that 
this would be sufficient to absorb 
a large part of the now unem- 
ployed that are employable. 

“The result would be not only 
to reduce the load on the national 
economy incident to maintaining 
the present army of the unem- 
ployed, but there would be made 
available to the country’s produc- 
ing plant more efficient instru- 
ments of production, which would 
reduce the cost of goods and 
services and hence their selling 
prices. This in turn would stimu- 





Business 


(Continued from Page 1) 


report shows, “stocks of new cars 
in dealers hands have increased. 
This represents largely a season- 
al accumulation in anticipation of 
an active spring sales campaign. 
Operations of the plate glass and 
rubber manufacturing industries, 
closely related to automotive out- 
put, have been sharply higher 
than a year ago.” 

For business generally, the de- 
partment notes that purchasing by 
retailers im wholesale markets 
has tended upward in anticipation 
of Spring demands, but buying 
policies are generally cautious. 
These buying policies are said to 
have kept inventories of manu- 
factured goods in distributors’ 
hands in line with current require- 
ments in most instances. Thus, 
production and distribution have 
continued in close alignment since 
the latter part of 1938, when pro- 
duction, after lagging behind dis- 
tribution most of the year as in- 
ventories were reduced, was again 
brought up to the level require- 
ment to meet current consumption. 

“Aggregate production of manu- 
facturing industries during Jan- 
uary and February did not vary 
from the December rate. On a 
seasonally corrected basis, how- 
ever, output was somewhat lower 
as expansion in manufacturing op- 
erations is the usual experience 
during the initial months of the 
year. 










the needs of the consumer through 
the production of consumers’ 
goods. 

“Such are the possibilities, They 
can not be seriously questioned, 
The probabilities, however, of 
such an extensive recovery de- 
pend upon the attitude of mind of 
the constructive forces of the 
country toward the possibilities of 
profit and the safety of the 
capital employed. They depend to 
a large degree upon the attitude 
of government as evidenced by its 
national economic policies, affect- 
ing as they actually do industry's 
opportunity to perform. 

“Better toois are important, but 
adequate productive hours like- 
wise are important. Even if we 
provide ourselves with these bet- 
ter instruments of production, the 
true basis of lower costs and 
lower selling prices, there may yet 
be a net loss if, at the same time, 
we reduce working hours or in- 
crease the hourly rate of wages, 
or both, to the point where in- 
creased costs more than offset the 
gain resulting from technological 
improvement and hence limit in- 
dustry’s ability to make lower 
prices. 

“Maximum productivity — the 
greatest amount of employment 
and the highest national income— 
depends, among other things, upon 
a proper balance between the 
hours of work and the efficiency 
of that work. And the efficiency 
is measured by the extent to 
which we capitalize technological 
progress through better tools and 
a better operating technique.” 
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At the Hotel Roosevelt they tp 
are so close to smart shop*| the 





t 








and all other attractions 0! son 
; : ‘le 
mid-town New York, tha he 





they never—well, hardly eve] tuati, 
—complain about the tim the — 
their busy husbands spend an 
popping about town [rom] 
meeting to meeting... Roos} fie] 
velt convenience, in the heat! 0 
of Manhattan, enables fol}, , 
to see more and do moft-1ous¢ 
; in comfort . . . And Roose - a 
? velt rooms, meals and servitt} 4... 
complete their enjoyment.-|suran 
Come in on your next trij]20 p 
and learn why! _ 
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Vamed 


N. E. Malone, former sales pro- | 


motion Manager of Goodyear Tire 
, Rubber, has been appointed ad- 
manager of the Seiberling Rubber 


“nocceeds John H. Bunting, who 
resigned to become president and 
general manager of Akron Air- 
craft, Inc. 


Switch 

Elmer P. Grierson, business 
manager, this week purchased 
the American Boy mag and 
succeeds Griffith Ogden Ellis as 
president of Sprague Publica- 
tions, Inc. Latter founded mag 
with William C. Sprague and J. 


K.C. (Mo.) Acts 
To Halt Inroads 
Of K.C. (Kans.) 


KANSAS CITY.—An ordinance, 
iesigned to prevent Kansas City, 





the At Dimension 


The News of Automotive Advertising 


By Pete Wemhoff 






Mo.) residents from buying mo- | 
r cars and trucks in Kansas, is 


near passage. 

The ordinance would require 
Kansas Citians, who buy cars in 
Kansas or Other states and do 
nt register in those states, to 


ay a $20 “investigation” fee be- | 


fre a city license would be is- 
sued. 
wst of determining the ability 


The fee would cover the} 


of the applicant to operate a ma- | 


h'‘ne, Police would impound cars 
util the requirements of the 
dinance are met. 

A group of Missouri dealers, led 
ty C. M. “Woodard, executive 
ecretary of the Kansas City Deal- 
as Assn., urged passage of the 
dinance, stating that it would put 
the Missouri dealers on an equal 
foting with the Kansas dealers 
n bidding for business. 

Woodard said “records in 1938 
howed Kansas City, (Mo.) re- 
idents bought 1658 new cars and 
(6 new trucks and about 3,000 
wed cars from Kansas dealers. 
This business totaled approximate- 
ly $2,311,200, upon which neither 
Missouri nor Kansas collected a 
vles tax.” 

“In the same year, residents of 
Kansas bought 472 passenger cars 
ad 109 trucks in Kansas City, 
Mo. They did not pay the Mis- 
suri sales tax, but when they 
returned -home, they paid a 2 
rercent users or compensation tax. 
Missouri has no users tax, so this 
resents unfair competition to the 
Missouri dealer.” 
A compensation tax bill, similar 
the Kansas law is pending in 
the Missouri legislature. The 
tate dealer association, recently 
ganized, is urging the passage of 
the bill. 
uation all along the border, where 
lhe cities of St Joseph, Kansas 
tity, Joplin and Carthage are 
thiefly affected. 


Michigan Delays Action 


On Car Insurance Bill 
LANSING.—The Michigan 
fouse this week deferred action 
‘a proposal to penalize motor- 
sts who fail to carry property 
lamage and personal liability in- 
‘urance by requiring them to pay 
“0 Percent more in registration 
fees, 
_Reps. James Stanley or Robert 
‘. Sawyer, sponsors of the meas- 
re, made no explanation as to 
“oy $500,000 to $750,000 addi- 
‘onal should be collected by the 
‘tate from such motorists, without 
‘me provision for paying acci- 
*nt claims involving uninsured 
Wners, Both denied they contem- 
tated state insurance. 

It was decided to make the bill 
* Special order for Mar. 23. 


Gets Ledloy License 

“HICAGO.—The Crucible Steel Co. 
~, “merica has received license to 
nufacture Ledloy under Inland 
its. Ledloy is the new lead-bear- 





It will equalize the si- | 


ine Steel developed and introduced by — 


"€ Inland Steel Co. last year 


Cotner jr., and edited first issue 
in November, 1899. Will remain 
as chairman of board. 


Grierson joined staff in 1914, 
later becoming admanager and 
in 1921 took over business man- 
agement. Will retain present 
staff, consisting of Franklin M. 
Reck as managing editor; Esca 
G. Rodger, fiction ed; Frederic 
N. Litten, asst. ed., and Mark L. 
Haas, art editor. 


Dies 


Barron G. Collier, 65, capitalist, 
advertising executive and hotel 
magnate, died Monday (13) in 
New York following heart attack. 

He was president of Barron 
Collier, Inc., street railway ad 
company; Collier Advertising 
Service, Inc.; Florida Gulf Coast 
Hotels, Inc., and Collier Florida 
Coast Hotels among others. 





TRICK PHOTOGRAPHY helped Cadillac to give 1939’s strongest evidence of 


increased vision in this year’s cars. 


This photo was taken 


rom interior of 


a Cadillac sedan, windows cut out, and the interior laid over pictures of the 
San Francisco fair (left) and the New York fair (right) and a stretch of road 


through the Appalachians. 
Tieins 

Many Ethyl licencees are ty- 
ing into Ethyl’s new radio show, 
“Tune-Up Time,” by taking lo- 
cal spots just prior to and im- 
mediately following Thursday 
evening program. 

Demands for promotion liter- 
ature have exceeded all ex- 
pectations, company reports. To 
date, 75,000 “Tune up with 


Tune-Up Time” stickers have 
been distribbed through dealers. 


Chatter 


John E. Crockett, ex-asst. to ad- 
rector of Stewart-Warner Corp., 
now handling sales promotion for 
company’s accessories John 
Stall, admanager of Motor mag, 
becomes v.-p. of Weil-Ransom, 
Chicago . . . Mitchell Moon joins 
ad staff at Nash-Kelvinator. 

Plans for publication of Car 
and Truck ReSale mag have been 


withdrawn by Edward E. Roth- 
man. 


Attendance Rises 


25-40 Percent at 
Packaging Exhibit 


NEW YORK.—Increased in- 
terest in packaging efficiency was 
reflected by the record-breaking 
attendance at the 9th annual 
Packaging Conference and Ex- 
position, sponsored by the Ameri- 
can Management Assn. last week 
at the Astor hotel. About 8,000 
persons registered at the confer- 
ence, exceeding by from 25 to 40 
percent the attendance of last 
year. 

More than 80 industrial con- 
cerns had their exhibits of the 
latest packaging and_ shipping 
methods on display. 

Among the many speakers ad- 
dressing conference sessions was 
L. C. Myers, of General Motors 
Export Corp. Another speaker was 
Tom L. Lussen, packaging engi- 
neer, B. F. Goodrich Co., who 
told of the marked progress made 
in the shipping container field. 

Numerous other speakers out- 
lined developments in the field of 
packaging and shipping, as related 
to virtually every industry. 


TT aa ea 


The manufacturers who each year build in millions of 
Hyatt Roller Bearings for quieter, smoother operation of 
their cars are aware of the incalculable performance values 
they add. But equally priceless, to car owners, is the care- 
free long life these better bearings afford, even though the 
buyer scarcely realizes their presence, so silently and 
efficiently do Hyatt Roller Bearings always serve. No won- 
der Hyatts are always in demand. Hyatt Bearings Division, 


General Motors Corporation, Harrison, N. J., and Detroit. 








HYATTS ARE INVALUABLE! 
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GEORGE W. WALKER, Nash body designer, who has just been made stylist 
for the Dura Co., automobile interior and exterior hardware manufacturers, 


Toledo. 


Ford Produces 


DEARBORN.—Production of the 
one-millionth Ford-built tire is 
announced by officials of the Ford 
Motor Co. 

The tire, a white sidewall type 
bearing serial number Z-1,000,000, 
will be placed on exhibit at the 
Ford Rotunda here, the visitor's 
gateway to the Rouge plant. 

The first Ford tire was built 
July 30, 1937, in an experimental 
“pilot” plant where engineers de- 
termined the proper equipment 


Millionth Tire 


and sequences of operations for 
the new tire division. 

The $6,000,000 Rouge tire plant, 
opened Jan. 3, 1938, embodies 
scores of departures from con- 
ventional rubber manufacturing 
practices. 

Production of Ford tires now 
has reached the rate of 7,500 every 
16 hours. Production of Ford inner 
tubes, begun recently, now ex- 


ceeds 1,000 per day and is being 


increased rapidly. 


|ises to add to the Ford potential 
| in this year’s operations. Just how 
much, it is hard to say but the 
possibility is there, and only the 
future will determine Mercury’s 
contribution of the family’s suc- 
cess. The Mercury dealer body is 
| steadily growing in size, now that 
|the car has been successfully 
launched. It is separate and dis- 
tinct from the Ford line, although 
there are quite a few Ford deal- 
ers who also sell Mercury. In 
strength there are about 1,000 
dealers holding Mercury fran- 
chises. Of these from 75 to 85 
percent also sell Fords, while there 
are from 15 to 25 percent who are 
Mercury exclusively. 
* * * 
| 


THE “EXCLUSIVES” handle 
Mercury, Zephyr and Lincoln in 
the metropolitan centers while in 
what you might call “the sticks,” 
the smaller cities and towns, many 
Ford dealers also sell Mercurys. 


With this setup the charts show | 





(Continued from Page 1) 


that about 80 percent of the sales 
are made in 410 out of 3,072 
counties in the United States. 
They also show, I’m told that 
trade-ins on Mercury bite into its 
competition from 40 to 50 percent, 
which means that Mercury is not 
taking much business away from 
its stablemate, Ford. Reports 
from the field are said to show 
that the newcomer is doing much 
better in gasoline economy than 
anticipated when the forecasting 
was done. In the main, it is re- 
ported, the Mercury shows about 
20 miles to the gallon instead of 
the anticipated 17 and 18 miles. 
Ba * * 


ASSOCIATED Press dispatches 
from Chicago carried the story 
Sunday of the winding up of the 
estate of Frank X. Mudd, who 
died in 1937 at the age of 78. At 
one time he was a millionaire, 
self-made as founder of the Chi- 
cago Live Stock Poultry Transit 
Co. Pope Pius XI made him a 
Knight of St. Gregory, following 








Here’s money-saving news for the automobile in- 
D & C automobile freighters leave 


dustry. 


Dal 
DAILY SERVICE 
TO CLEVELAND 
FOR AUTOMOBILES 


Detroit daily. This economical, safe, dependable 
service offers many advantages to both shippers 


and dealers. Cars are 


handled carefully and good 


condition on arrival is guaranteed. All shipments 


T. J. McCarthy 


Mer., Automobile Division 


W. J. Hoffman, Gen. Agt., 
Detroit, Michigan 
BUFFALO OFFICE 
Foot of Main Street 
William Platt, Gen. Agt. 
J. P. Ranahan, Agt., 
Automobile Division 





are covered by full ma- 
rine insurance. 


Traffic 


departments should make plans now to ship the 
D & C way, and arrange their schedules accord- 
ingly. Dealers will find that shipment over the lake 


is prompt and costs less. 


Watch for notice soon regarding resumption 
freight 


of automobile 


service to Buffalo 





L. W. Patterson, 


Gen. Freight Agt., 
Detroit, Michigan 


NEW YORK OFFICE 


Chanin Bldg. 
Albert Warn, 


Gen. Eastern Agt 


LAKE LINES 
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CLEVELAND OFFICE 


East Ninth Street Pier 
S. L. Phillips, Gen. Agt. 


R. M. Burnham, Gen. Agt., 
Automobile Div. 


PHILADELPHIA OFFICE 


F. M. Wilson, Agt., 
Automobile Div. 


2402 Market St., Rittenhouse 9868 


‘“SHIP AND SAVE THE D&C WAY”! 


Detroit and Cleveland Navigation Company 












donations to the church of more 
than $300,000. The final account. 
ing showed that all he had at his 
death was the pitiful sum of 
$56.24, which went to his adopted 
daughter. ee 

NO REFERENCE at all to the 
part Frank Mudd played in the 
development of the automobile 
not as part of the industry itself 
but as an enthusiastic owner who 
put his shoulder to the wheel to 
develop good roads, participate in 
reliability runs, help promote 
contests—all for the purpose of 
convincing the public that the 
motor car was a practical means 
of transportation. Personally he 
had no axe to grind. 

While he was not present at the 
meeting when the American Auto- 
mobile Assn. was organized jp 
1902, he represented the Chicago 
Automobile Club at its first apn. 
nual meeting in New York Jan. 20, 
1903, was made a member of the 
AAA auditing committee in 1903 
and a member of its touring 
committee in 1904. From then to 
the end of his busy life he was a 
worker for the cause. For years 
he was a director of the famous 
Chicago Automobile Club. 

cs % * 


IN MY TIME in Chicago, Frank 
was on the club’s Contest Board 
of which I was chairman, helped 
in the promotion of the Elgin road 
races and the unique annual inter- 
club reliability match between the 
Chicago Automobile Club and the 
Chicago Athletic Assn. In the lat- 
ter event only car owners could 
drive—dealers were barred. 

The interclub originated in 1909 
and continued to 1916, with Frank 
always one of the contestants. It 
was in 1912 that we went from 


Frank Mudd and Franklin Coupe 


Chicago to Indianapolis and re 
turn. In that event Frank shattere¢ 
convention—he drove a closed caf. 
the first time I think that a close 


car ever was in any competitio?); 


in this country. Frank believed 
the automobile had so thorough! 
demonstrated its reliability th’ 
no longer was it necessary to we? 
funny clothes on road trips. & 
Frank showed up for the trip " 
Indianapolis with a Frankl 
closed job, a coupe. He wore ¢ 
silk hat, a Prince Albert coat an 
striped trousers — everything ° 
well-dressed man should wed 


And he made a perfect score /t 
the match. The evening in India . 
apolis was spent at Broad Ripple 
a party given us by the Hoosiel*)s 
Frank was called on for a spec) 


and he made it—although he he 


to be the artful dodger because : - 


rolls thrown in the direction of ™ 
silk hat, a tempting target. 
ae a 

THE OLD 
umbrella, Mr. 
Did you know that before * 
started helping : 
Empire he was managing dl 
of Daimler, probably one 9 


out of an English factory? 






: % 

- he | SI 
gentleman with 
Chamberlain ° . 
England, again is in the limelis 3 
run the Brill), 
recto! | ° 
f the 
greatest automobiles ever tum 
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Production Rises Again to 86,826 Units This Wee 
Total March Output S : , 
he ; P : een i en ears | AN’s Production Estimate 
rcount. 365 000 V, antam...... steady; 80, five days 
rr Near . -V enicle Mark Buick. ... .steady; 6,100, five days (U. S. and Canada) 
um of Cad.-LaSalle. .rise; 900, 3% days Weeks Ended March 18, March 11 
dopted By Pete Wemhoff total of & Chevrolet. .... steady; 20,650, four | : , 
“namualabs thea aa ae 93,975 cars and trucks| Chrysler. .steady; 1,730, four days Week , Jan.1 Jan.1 
10 te s a _ off U. S. and Canadian as-| De Soto. .steady; 1,440, four days | E ai: a Week March to to 
in the DETROIT. — Continuing the = ly lines. Dodge...... rise; 7,200, four days | on ™ Week Ended i to Mar. 19 Mar. 18 
mobile | gradual spring upturn started last arch’s total to date is placed| Ford........ rise; 17,438, 4% days | Gen MOTORS sn ane si 968 aaa Bate ies 1939 
y itself week, car and truck | production at 206,947 units,| Graham... .steady; 140, five days Che let? : 20.650 15,000 se aes se ane aan 351,708 
er who | 10se to 86,826 units this week, ac-| Automotive News’ Which indicates| Hudson...... rise; 1,500, 4145 days a par, Pees 6.100 2 682 ont ry +S ann “aa 
heel {, | cording to Automotive News esti-| production Estimate {2 ™onth’s| Hupp......... rise; 100, four days| @igsmobile _._ 3,700 1,665 3,793 9,268 18,824 42,386 
pate jn | mates. final total will| Lincoln........ rise; 675, 4% dayS| pontiac 3,900 2,118 3,857 9,401 12,982 39,093 
romote | The previous week's revised hover around | Nash...... steady; 2,050, five days! Caq-paSalle .. 900 ‘500 «= s760—=Ss«d2910Ss«5,740 «9,565 
ose of | total is 82,560 units, while in the the 365,000-unit | Olds... ... steady; 3,700, four days | Forp '" 20,363 8,520 18,390 47,772 192,650 210,736 
at the | corresponding period of 1938 a mark, which| Packard... rise; 1,400, four days | porgy 11111)! 17,438 8,000 15,740 40,893 186,500 178,911 
means | _ steam would compare] Plymouth.steady; 8,215, four days Mercury ...... 2250 : 2025 5272 4 24.345 
lly he with 238,597] Pontiac..... rise; 3,900, four days Lin.-Z tvs a 615 520 625 1.607 : 6.150 7.480 
General Motors vehicles pro-| Studebaker... . .steady; 2,068, five | cuRYSLER .... 18,600 13,850 17,360 44,617 96,800 200,861 
at the duced in March | Willys... steady; 1,100, five days!“ piymoutht .:.. 8.215 6,000 8,175 20,465 41,830 98,530 
Auto Overseas Sales A ” austen Feb. C Sal Dodge+ ....... 7,215 5,100 6,020 16,235 34,295 65,350 
zed in ‘ ar Chrysler ...... 1,730 1,600 1,720 4,310 12,550 20,061 
Shicago Up 9% in Feb. a aa a ee ee De Soto ...... 1,440 1,150 1,445 3,607 8125 15,720 
st an- Ford dant this Put at 165 000 ilk hein sis.s 4 2,050 677 11,982 -4,664 +«=67,315 18,664 
Jan. 20,| NEW YORK.—Sales of General pgp hang 9 ® |STUDEBAKER+. 2,068 1,049 1,995 4,561 17,969 14,158 
of the | Motors cars and trucks to dealers week, as opera- HUDSON+ 1,500 818 1,430 3,440 13,837 11,980 
n 1903 |in the overseas markets during Star eae Trucks 32,000 PACKARD... 1,400 1,200 »=-1,100 = 2,810 12,935 +—:11,335 
touring February totaled $3,230 units, rep- he see iy DETROIT. — Based on reports | WILLYS-OVD.+. 1,100 750 1,027 2,127 3,092 4,926 
then to —y cae ie in ph aoa The result was from a total of 21 states, Automo- GRAHAM ...... 140 ¢ 140 346 638 1,267 
Wasa cent ove y ias 20 363 cars and tive News estimates February BANTAM? sone 80 146 80 192 1,338 810 
Gains 7 he first t ths of 1939 trucks, as com-| “2Y Saeange cat reuereie ee 4175 5,000 4140 10 ue 49 300 53 585 
me Se ere ee pared wih 1 | a ead Se ee ee ee 
mn increase of 6.7 percent over od ee one compare with only 120,359 sales| _TOTAL+...... 86,826 53,975 82,560 206,947 624,045 880,260 
Frank Jsales in the first two months of ly and only 8,- recorded in February, 1938. *Revised. +Includes trucks. }Closed. 
sae "aa lies tk emai - 520 a year ago.| On the basis of a like number 
or e onths roug Production by | Of states reporting on new truck B k R d 
+ om February, 1939, sales totaled 358,- various GM di. registrations, Automotive News otor ists to rea ecordas 
aa the = — faces oe ae * eae visions: Chev-| believes truck sales in February . ; 
ie watennh tn toe 40 uaeeie ill total between 32,000 and 35,- A d T W ld F 
rolet 20,650 as} Wl! tota ’ 
a ended Feb. 28, 1938. against 20,425] 900 units, which would compare tten ung wo or S atUrs 
' oi These figures include the prod- last week; Buick with 27,551 units sold in the same 
month a year ago. NEW YORK.—AIl records for | tering and leaving the grounds. At 


ucts of the corporation’s American, 
Canadian, English and German 
factories sold outside of the United 
States and Canada. 


Buying Splurge 
Ups Youngstown 
Steel Operations 


YOUNGSTOWN, O.—An unex- 
pected spurt in steel buying sent 
Youngstown steel production up 
— points this week over last 
week, 


The increase is due chiefly to 
Rsumption of the Youngstown 
theet and Tube Co.’s long idle 
Brier Hill open hearth plant, with 
ree units, and the addition of 
ree open hearths and increased 
mer production by Republic 
_ Corp. at the Youngstown 
pant. 


The increase boosted the district 
teel operating rate to about 54 
reent, near the national ingot 
tate of 55.5 percent, from 47 per- 
ent last week. 

It will give the district all three 
Sessemer converters on the ac- 
lve list, 46 of its 83 open hearths, 
aid 11 of its 23 blast furnaces on 
he active list. Further increases 
nay come, officials said, before the 
nd re-|¢nd of the week. 
op The Sheet and Tube Brier Hill 
oe ; blant, which has been idle since 
the last week in January, will go 
p ievel ato production immediately, but 
e whl sheet & Tube is taking off one of 
Se is 11 active open hearths at near- 
‘y ‘ey Campbell for repairs. 


to wed! 
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trip f ‘nd Quarter Steel Prices 

anki) Likely to Stay Unchanged 

ye tilm Oo UNGSTOWN, O.—Ending 

pat a, { uch speculation over rumored 

ing ne price increases, Carnegie- 
illinois Steel Corp. has announced 

‘at its second quarter prices will 
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weal 
core I? 
in and except for some adjustments 
— “r quantity deductions on carbon 
oosier eel bars, hot rolled strip and 
we ‘ot and cold rolled sheets. 
he of _ Republic Steel Corp. said it 
er Mould follow the lead, while 
1 of bY} Youngstown Sheet and Tube Co. 
“ the other principal inde- 
*ndents are expected to take 
‘Milar action. 
ded e adjustment in the quantity 
uction is that the maximum of 
A pa ton will apply on 75-ton 
ts and over, instead of 150-ton 
and over, as at present. 


ith the 
ain 
nelight 
ore be 
Britis? 
jirecto! 
of the 


“A Word y af ” 
urnes} tur in Edgewise”’, a regular fea 
t © by George M. Slocum, offers a 


dn{ : 
We viewpoint from the motor world. 


6,100 against 6,- 
031; Oldsmobile 
3,700 against 3,793; Pontiac 3,900 
against 3,857, and Cadillac-LaSalle 
900 compared with 760. 

General Motors divisions also 
boosted schedules slightly as the 
GM total rose to 35,250 units from 
34,866 a week ago. In the same 
period a year ago the GM plants 
turned out 21,965 vehicles. The 
chief gain this week was credited 
to Pontiac and Cadillac-LaSalle. 

Of the Ford total this week 17,- 
438 were Ford cars and trucks; 
2,250 Mercurys, and 675 Lincoln 
and Zephyrs. 

Chrysler divisions production 
rose to 18,600 units this week, 
compared with 17,360 units last 
week and 13,850 in the similar 
period of 1938. 

Chrysler output by divisions: 
Plymouth 8,215 compared with 
8,175 units last week; Dodge 7,200 
as against 6,020 last week; Chrys- 
ler 1,730 against 1,720, and De Soto 
1,440 compared with 1,445. 

Several independent producers, 
including Packard, Hudson and 
Hupmobile, continued to increase 
operations slightly this week, 
while others held firm to previous 
schedules. The miscellaneous group 
of car and truck manufacturers 
contributed a total of 4,175 units 
to this week’s output, according 
to Automotive News estimates. 





The 21 states thus far reported 
on new car sales show a total of 
42,908 sales as compared with 31,- 
822 units by the same states in 
the 1938 period. Truck registra- 
tions, reported by the same 21 
states, total 9,286 as against 7,363 
units in the same period last year. 

With all but New York reports 
accounted for, January new car 
registrations total 178,932 units as 
compared with 129,829 units for 
the same period a year ago. Truck 
sales reported by the 48 states 
total 34,736 as against 29,266 last 
year. Due to year-end registra- 
tions, New York and Louisiana 
totals were delayed for January, 
but the complete month figures 
are expected to be available by 
next week. 


Employment, Sales Up 
At Continental Motors 


DETROIT.—Continental Motors 
Corp. has increased employment 
by 16 percent within the past two 
weeks and has added a second 
shift at its Muskegon (Mich.) 
plant to take care of the increas- 
ing volume of releases, according 
to W. R. Angell, president. 

“A month to month expansion of 
sales has been experienced since 
the start of our current fiscal 

| year, Nov. 1, last,”’ Angell stated. 





Passenger Car Registrations 


48 States for January, Plus 21 





Feb. 
to Feb. 
Date Pos. 
CROUPAIEE 5 ioc se suena 11,081 1 
DOM, ss. 59 c/g-asia acm boa wean 8,201 2 
PIQMOUN «2.2 666005 6,213 3 
MN 5 oo gi Sct kd hoe 2,996 5 
OO Oar 3,080 4 
Oldsmobile .........- 2,058 7 
POntige ...0...65% 2.219 6 
CUPMMIOE bc fae canes 1,105 8 
fn ar 821 11 
MN OS an gig aoa 1,025 9 
Me Soto ......6680% 789 13 
WTSI 06. ccc ees hes 822 10 
Studebaker .......... 809 12 
Packargd ......--3: 657 14 
Cadillac-LaSalle 449 15 
DAMOOI Bg ce hve ee es 309 16 
WIG. a icin ds ceen sa 17a 17 
CRO 5 ke ieee es 68 18 
Hupmobile ....... 18 19 
Miscellaneous ... 15 
WOT AG ic cic cass 42,908 
*Loss 


States for February, 1939-1938 


1939 1938 Unit 
1939 Pos. 1938 Pos. Gain 
53,814 1 40,055 2 13,759 
43,257 2 40,900 1 2,357 
31,695 3 19,121 3 12,574 
16,359 4 8,559 35 7,800 
16,237 5 11,449 4 4,788 
11,632 6 7,051 a 4,581 
11,608 7 7,807 6 3,801 
6,074 8 4,064 8 2,010 
4,857 9 ae, Gee ayes 
4,507 10 3,138 12 1,369 
4,078 11 3,193 11 885 
4,006 12 3,543 10 463 
3,958 13 3,032 13 926 
3,235 14 3,638 9 403* 
2,912 15 1,896 14 1,016 
1,992 16 1,831 15 161 
1,045 17 1,578 16 533* 
393 18 607 17 214* 
66 19 88 18 22* 
115 101 14* 
221,840 161,651 60,189 


collective mileage accumulation by 
American motorists probably will 
be shattered this summer as they 
take to the road in answer to the 
mass invitations issued by the New 
York and San Francisco world’s 
fairs. 

Recent surveys of America’s in- 
tentions toward the two fairs in- 
dicate about one-third of the fam- 
ilies and one-third of the motorists 
will visit one fair or the other 
sometime during the summer. 
Many intend visiting both fairs on 
extra vacation time they thriftily 
have hoarded. 

Survey indications are that 
about 9,000,000 motor cars, carry- 
ing an average of 2.5 passengers 
each, will roll toward New York 
and San Francisco. The average 
driving distance is estimated at 
2,000 miles for the round trip. The 
resulting total of 18,000,000,000 car 
miles, or 45,000,000,000 passenger 
miles, will represent a record in 
world motoring activities. 

California, New York and adja- 
cent states have anticipated the 
demands of fair-bound motorists. 
For several years they have been 
preparing and improving high- 
ways to accommodate the unusu- 
ally heavy traffic without undue 
congestion. Both cities will ex- 
pedite traffic movement to the fair 
grounds over short cuts or by-pass 
routes. In some sections, minimum 
speed limits have been established 
to keep traffic moving smoothly. 


Both fairs have anticipated the 
need for generous parking space 
and a minimum of confusion en- 


Fair Travel Seen 


Aiding Tire Sales 


AKRON.—Akron tire manufac- 
turers anticipate a 1939-40 sales 
increase of from 5 to 7 percent, 
due to increased automobile travel 
to the New York and San Fran- 
cisco fairs this year, according to 
J. J. Newman, vice-president of 
the B. F. Goodrich Co. 

On the basis of estirnates made 
| by officials of both fairs and re- 
|ports from 1,400 Goodrich retail 
|tire dealers throughout the coun- 
try, Newman said, 4,000,000 cars 
will take to U. S. highways bound 
for America’s twin entertainment 
| objectives of 1939. Added to auto- 
|mobile association estimates 
;normal traffic totals of 15,000,000 
;cars traveling on vacation jaunts, 
| this will raise holiday travel totals 
this year to approximately 19,000,- 
1000 cars. 


of | 


|the New York fair, space for 43,- 
|000 private cars has been paved 
|and will be carefully supervised. 
San Francisco, prepared to handle 
peak loads of 70,000 visitors hour- 
ly, also includes ample parking 
space on the 400-acre Treasure 
Island. 

The two largest bridges in the 
world — Golden Gate bridge and 
San Francisco Oakland Bay bridge 
—will lead motorists directly to 
the fair grounds in San Francisco. 
In New York the highway system 
of Long Island has been expanded 
and streamlined to the point of 
maximum capacity and minimum 
delay. 


Feb. Consumption 
Of Rubber Drops 
3.4% From Jan. 


NEW YORK. — Consumption of 
crude rubber by manufacturers in 
the United States during Febru- 
ary is estimated to be 42,365 long 
tons, which compares with 46,234 
long tons during January, accord- 
ing to the Rubber Manufacturers 
Assn., Inc. Consumption for Feb- 
ruary, 1938, was 23,868 long tons. 

The organization reports gross 
imports of crude rubber for Feb- 
ruary to be 36,490 long tons, a de- 
crease of 6.6 percent under the 
January figure of 39,082 long tons, 
and 16.9 percent under the 43,930 
long tons imported in February, 
1938. ~~ 

The association estimates tota 
domestic stocks of crude rubber on 
hand Feb. 28 at 231,475 long tons, 
which compares with Jan. 31 
stocks of 237,826 long tons and 
294,338 long tons on hand Feb. 28, 
1938. a 


Harrisburg Club Starts 


Lost, Found Tag Bureau 

HARRISBURG, Pa. (UTPS).— 
“In order to aid local motorists 
who will lose their tags during 
1939, the Motor Club of Harris- 
burg is instituting a lost and 
found bureau,” it has been an- 
nounced by E. S. Nailor, secre- 
tary-manager of the club, who 
reports that “statistics obtained 
from the bureau of motor vehicles 
| show that 18,307 license tags were 
| lost during 1938. 
“We are asking that any tag 
| which is found be delivered to 
| the club offices, and that any mo- 
| torist who loses a plate, whether 
|; he is a member of the club or 
‘not, notify us immediately.” 


a a reeset 
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Chicago Dealers Have 52-Day Supply of Used Car; 


AUTOMOTIVE NEWS, SATURDAY, MARCH 18, 1939 


Used Car Merchandising 


8,618 Vehicles on Hand, 


CATA Survey Discloses 


Special to Automotive News 

CHICAGO.—Presenting the first 
analysis of a comprehensive na- 
ture, covering the used car sales 
and inventory situation in Cook 
county, the Chicago Automobile 
Trade Assn. this week issued a 
printed report showing, among 
other highlights, that dealers in 
this area have a 52-day supply of 
used cars on hand. 

The survey was participated in 


Bill Prohibiting 
Below Cost Sale 
Advances in N.Y. 


ALBANY, N. Y.—A bill to curb 
“loss leader’ merchandising, by 
prohibiting below cost advertising 
or sale of merchandise at whole- 
sale or retail, passed the assembly 
here Mar. 14 by a vote of 122 to 
22. The measure is one of several 
such bills currently pending in 
state legislatures throughout the 
country in a campaign of small 
independent retailers to reduce the 
competition of chain merchan- 
disers. 

Bills of the same type had been 
introduced here in other years, but 
previously’ were not even reported 
out cé&*committee. Its chances of 
passage in the senate are regarded 


_ as problematical by observers. 


Sponsored by Assemblyman 
George B. Parsons, the bill pro- 
vides for a markup of at least 6 
percent in the sale of merchandise 
by retailers, to cover the cost of 
doing business, and 2 percent at 
wholesale establishments. It pro- 
vides further that when two or 
more articles are sold at a com- 
bined price, the price of each item 
shall be governed by the pro- 
visions of the measure. Sales to 
consumers, retailers and whole- 
salers which cannot be justified 
by existing market conditions 
within the state shall not be used 
as a basis for computing costs, the 
bill states. Violators of the pro- 
posed law would be guilty of mis- 
demeanor and punishable by a 
fine of not more than $500 or im- 
prisonment for not more than six 
months. 


FORT SHELBY 
DETROIT 

A dollar s-ter-e-t-c-h-e-s farther at 

the Fort Shelby. 900 rooms with 


bath, circulating ice water and 
Servidor—from $2.50. 


J. E. FRAWLEY 
General Manager 


by 207 dealers, and the 52-day 
estimate was arrived at on the 
basis of February used car sales. 

Reporting dealers sold 4,519 
used cars during February, and, 
as of Mar. 1, they had 8,619 used 
cars in stock. 

A breakdown of sales for Feb- 
ruary reveals that 1937 models 
led with 945 units, followed by 
1936 models with 808; 1930 and 
earlier models with 743; 1935 
models with 536; 1934 models with 
432; 1933 models with 295; 1931 
models with 278, and 1932 models 
with 204. 

The inventory status shows the 
following: 1937 models, 2,582; 1936 
models, 1,846; 1935 models, 947; 
1934 models, 721; 1938 models, 522; 
1933 models, 491; 1931 and 1932 
models, 392; 1930 and _ earlier 
models 725. 

Dealers by makes included in 
the survey were: Buick, 20; 
Cadillac-LaSalle, 6; Chevrolet, 20; 
Chrysler-Plymouth, 12; De Soto- 
Plymouth, 13; Dodge-Plymouth, 
19; Ford and Lincoln-Zephyr, 26; 
Graham, 1; Hudson, 10; Nash- 
LaFayette, 17; Oldsmobile, 19; 
Packard, 10; Pontiac, 21; Stude- 
baker, 10; Willys, 4, and exclusive 
used car dealers, 4. 

The analysis, explained H. T. 
Hollingshead, president, was con- 
ducted for the dual purpose of 
giving dealers a picture of sales 
trends and at the same time to 
guide them through inventory 
statistics in knowing which models 
are best for trade-ins, in line with 
demand and supply economics. 


Used Car Weeks 
Help Cut Stocks 


In San Antonio 


SAN ANTONIO, Tex.—This 
city’s newspapers are co-operating 
with dealer-members of the San 
Antonio Automobile Trade Assn. 
in promoting used car sales that 
are doing much to reduce stocks 
and place the dealers in a favor- 
able position for new car sales 
during the next three months. 

The San Antonio Light, co-oper- 
ating with dealers, sponsored na- 
tional used car exchange weeks, 
Mar. 6-18, followed by the San 
| Antonio Express and Evening 
News, which declared used car 
| week, Mar. 21-28. 
| Full pages were set aside in the 
classifications of the newspapers 
for the exclusive use of dealer- 
members of the association, sup- 
ported by news stories. Dealers 
carefully went over their stocks, 
selecting the best cars to be offered, 
and salesmen were given special 
instructions on sales. 

Dealers report a good return on 
the promotion, and will have their 
stocks in good shape for spring 
and early summer business. 


NSPA Appoints 
ASI Committee 


DETROIT.—Appointment by 
President L. G. Matthews and ap- 
proved by the National Standard 
Parts Assn. board of directors, the 
following members of the as- 
sociation will serve as represen- 
tatives on the Joint Operating 
Committee for the next Automo- 
tive Service Industries Show: 

S. J. Levy, wholesaler, W. Berg- 
man Co., Inc., Buffalo, N. Y.; R. 
L. Terry, wholesaler, United 
Wholesalers, Sioux City, Ia.; C. 

| C. Bradford, manufacturer, Eaton 
| Products, Inc., Cleveland; Frank- 
| lin A. Miller, manufacturer, United 
States Asbestos division, Raybes- 
tos-Manhattan, Inc., Manheim, Pa. 
Levy is chairman of the NSPA 
| group. 
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USED CAR SALES FOR FEBRUARY, 1939. AND USED CAR INVENTORY ON MARCH I, 1939 
OF 207 COOK COUNTY AUTOMOBILE OUTLETS 


BUICK 
CADILLAC 
CHEVROLET 
CHRYSLER 
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BASED ON FEBRUARY SALES, the March 1 inventory of 207 Chicago dealers, participating in a survey conducted 
by the Chicago Automobile Trade Assn., shows a 52-day supply of used cars on hand. 


* After an inventory figure denotes more than a 60-day stock based on February sales. 
more than a 90-day stock based on February sales. 


February sales. 


Buick’s Directional 
Signal OK’d in Pa. 


HARRISBURG, Pa. 
(UTPS).—A temporary rul- 
ing was handed down this 
week by the Pennsylvania 
department of revenue ap- 
proving the electric direc- 
tional signaling device with 
which the 1939 Buick models 
are equipped. 


Inspection stations were 
ordered to disconnect the 
devices during the last peri- 
odic motor vehicle inspec- 
tion. Use of the signals will 
be permitted by the state 
until a permanent ruling is 
handed down. The revenue 
department is awaiting re- 
sults of laboratory tests, 
which are now in progress. 


Ohio Bill Seeks 


Salesman-Dealer 
Law Alterations 


COLUMBUS, O.— Among the 
many bills introduced into the 
Ohio legislature, which directly 
concern the automobile and ap- 
pear to have good chances of pass- 
ing, is the salesman-dealer license 
law recently introduced by Rep. 
Guy C. Hiner, of Canton. 


Rep. Hiner’s bill, which has the 
backing of the state automobile 
association, would reverse the 
present bill which governs the 
selling of automobiles. Under the 
present setup the automobile 
salesman is required to obtain a 
license costing $5, but it is only good 
so long as he is employed by the 
company for which he is working 
at the time he takes out the li- 
cense. Should the company quit 
business or he be discharged, he is 
then required to obtain another 
license. 


The dealer pays $2 for a license 
to handle cars but his license is 
good for the entire year. 


Rep. Hiner’s bill provides that 
the salesman pay only $2 for a 
license and the dealer $5, and both 
licenses would be good for the en- 
tire year. 


Chain Tax Vote 


ATLANTA.—The senate finance com- 
mittee has voted to submit an adverse 
report on the house measure which 
would increase the state tax on chain 
stores from the present maximum 
of $40 per store to a proposed maxi- 
mum of $750. 


** After an inventory figure denotes 


*** After an inventory figure denotes more than a 120-day stock based on 


Vancouver’s Own Testing 


Special to Automotive News 


VANCOUVER, B. C.—Marking 
the second stage in a campaign 
to establish safe driving, the city 
of Vancouver, by municipal bylaw, 
has now stepped in where the 
province of British Columbia left 
off and has instituted a station 
for the compulsory and scientific 
testing of all motor vehicles op- 
erating within the city. 

The British Columbia govern- 
ment brought into effect at the 
start of this year compulsory ex- 
aminations for automobile driv- 
ers, and this work is now under- 
way in Vancouver Island and in 
various parts of the Lower Main- 
land of British Columbia and some 
other key centers throughout the 
province.. By the end of the year 
it is hoped that, through the 
operations of permanent and 
portable testing units, all the 
drivers in the province will have 
been examined. 

In Vancouver, however, it was 
felt that further action was neces- 
sary and consequently a bylaw, 
authorizing the testing of motor 
vehicles themselves, was passed. 

The testing is carried on in a 
two-story concrete structure erect- 
ed jointly by the provincial gov- 
ernment and the city of Van- 
couver at a cost of $170,000, for 
the use of both the provincial mo- 
tor vehicle department staff, en- 
gaged in the administration 
automobile regulations and the 
testing of automobile drivers, and 
the Vancouver police department 
motor vehicle testing station. 

The building is divided into two 
parts; one given over to examina- 
tion of drivers, issuance of license 
plates and drivers’ licenses, and a 
second section devoted to testing 
the mechanical elements of an 
automobile—brakes, lights, wheel 
alignment and mechanical equip- 
ment. 

In the first section officers of 
the provincial highway traffic de- 
partment are in charge. The me- 


Mansfield Dealers Unite 


Behind Used Car Week 


MANSFIELD, O.—Mansfield 
automobile dealers are putting 
| forth added effort this week on 
the occasion of the second annual 
| city-wide used car exchange. Re- 
| conditioned automobiles, with a 
| total value of $235,000, will be 
| Offered for sale during the seven 
days by nine dealers collaborating 
‘in the campaign, 





chanical testing is under City Po- ~ 
lice Inspector John Murdoch and bett 
a trained crew of operators. Ir 
In the drivers’ tests, it takes 
about 20 minutes to go through i 
the various devices; Perimeters to 
measure the field of vision; prisms 
to detect diplopia (cross eyes);}. , 
depthoscope, for perspective andj. 
judgment of speed and distance. |. 
Then the applicant takes the re- 
sult to the chief examiner who 
affixes a stamp to the drivers 
license indicating a full pass or, 
a “restricted license,” with a no- 
tation that this driver must never 
drive without glasses. repr 
The written test is a matter of the 
knowledge of safety rules and . 
elementary traffic laws—there i eed 
no difficulty if the applicant use ig 
commonsense and a little pri ah 
study. For the purpose is not t bef 
prevent anyone from getting 4}... 
drivers’ license, but to detect}. 
where possible, the unfit drive mar 
and separate him from the com), 
trol of a high-powered, hant-|. 
steered vehicle. dt 
The mechanical inspection ©}, 
cars, for which a fee of 50 cen 
is charged, calls for one origil#), 
inspection and two subsequell 
checkups. If a car fails to pass 2), 
original test, the driver is TJ; 
quested to have the defect 
remedied and submit the car f, 
re-examination. 


brac 
brac 
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Discriminating travelers enjoy 
the perfect service, beoutifi 
appointments, refined atmos 
phere ond convenient location 
of this world-famous hotel. 
A. S. Kirkeby, Managing Director 
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s\_|Used Car 
Inventories 


Up Slightly 


By William C. Callahan 
Managing Editor 
pETROIT.—That used car 
gles are keeping pace with the 


arp upturns reported in new 


r sales during the past few 
ne kt, is evidenced by the fact 
% ot Teal br a, hat the Automotive News esti- 
— *~~ | ate of used car inventories has 
74% 4 | own no serious gain between 
's 4 Tes, 1, and Mar. 1. These figures, 
. ™ | course, are estimated for the 
M7 - industry as a whole upon ad- 
12 ~y |mittedly meager facts, but a 
2? m |dudy over several months gives 
s 9 |yg reason to feel that they are 
> 2 |afficiently accurate to present an 
* 4 Jindustry trend. 
© 13 | Automotive News estimates of 
4 2 Iyed car stocks for this year as 
= : wmpared with last year are as 
follows: 
- * : 1938 1939 
6 | January 1 ~—- 750,000 510,000 
31 « | February 1 800,000 625,000 
se ss | March 1 850,000 630,000 
41 2 -~«f On this basis, and in considera- 
1 18 Ison of the indicated better sales 
7 5 Inte, it is felt that this stock rep- 
is" Tesents an average inventory 
quivalent to 40 to 45 days’ 
woos im, Jupply as compared with more 
=== [han 60 days’ supply at this time 
conducted ji year ago. 
There are serious complaints 
dena tom the field in some sections of 
on 


the country that wild-trading is 
——— |:i]] rampant, in spite of the fact 
hat the new car buying demand 
1 wms to be exerting itself in 
wlume which would seem to 
* make over-allowances unneces- 
tion ary. Also, it is pointed out, that 
nmany cities the improved used 
ar position of the average dealer 
tas prompted him to hold out for 
etter used car prices this spring. 
‘it takes| In this week’s tabulation of ad- 
through rertised prices which covers those 
netess © idvertised during the week end- 
»; prisms ng Mar. 4, the low average rose 
. eyes): fom $510 in the preceding week 
Sie aa » $514 while the high average 
shonee mse from $572 to $581. This was 
's the re-2 increase of $4 in the low 
racket and $9 in the higher 
ner who wacket. 
a _ These increases, however, are 
th a -. taed upon advertised prices and 
ast never io not represent actual selling 
tices. For this reason they may 
present an effort on the part of 
sles and he average dealer to cash in on 
‘there sj €xPectation of an increased 
sant uses wed car demand with the open- 
tle priat ng of the used car selling season 
i met © n March. It may be several weeks 
etting 3 tefore the trend indicated in ad- 
detect ‘ertised prices will reveal how 
‘t driver well these dealers judged their 
the cu narket. In the tabulation of last 
i; hand-|*"S Prices it was revealed that 
, wer the broad month-by-month 
teord the average prices of used 
‘ars continued an almost uniform 
iecline from the first of the year 
until after the fall announcements. 
> pass at _If this trend follows this year, 
ts ‘nd up to this week it has, there 
defect] ;,2 Stave possibility that some 
» cor talers may find themselves a 
month hence still holding in 
___—|ock used cars which they could 
‘ave sold at greater profit, even 
hough at lower prices, 30 or 40 
days previously. 


SS 


Used Car Index 


The average used car prices, 
taken from the weekly Used 
Car Selling Prices chart, shows 
the following: 


City Po- 
loch and 






















natter of 


ction of 
50 cents 
. origina 
ibsequent 

























High Low 

Feb. Average (1938) 565 497 
. Average ...... 551 494 
Apr. Average ...... 549 494 

a yn ieee 542 1 

enjoy © Average ...... 527 47 
er July Average |... 525 469 
2G Aug. Average ...... 528 449 
atmos ||| Sept. Average ...... 515 441 
ocation Oct. Average ....... 492 425 
' Nov. Average ...... 481 412 
hotel. ec, Average ...... 462 399 
4n Average (°39) .*585 *512 

eb. Average (°39).. 578 519 

March 4; 4089...... 581 514 





*Offering of higher - priced 
1938 models has lifted national 
Qerage, 
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® « 
Used Car Selling Prices 

As Advertised, Week Ending Mar. 4, 1939 a oc van See Soe 
a nel 





olen RnR EERIE EEE TT 


Pittsburgh Press, Sun Telegraph; Atlanta 
Georgian, American; Birmingham Post; Cleve- 
land Plain Dealer; Detroit News; Chicago 
Herald-Examiner; Cincinnati Post; St. Louis 









Actual top and bottom 
and 1937 Used Cars, as 
“ip Gee tat current 
used this compariso: ewsp: = 
operating include: Boston Gtebs New York 
mes, Journal - American, World - Telegram; 


Prices on 1935, 1936 
advertised in local 
week. SEDAN prices 








Boston N.Y. Atlanta Birming. Pittsbrg. Cleve. Detroit Chicago Cinti. St.Louis Denver Los Ang. Seattle Nat. Av. 

oun “Ey” 38 [$695-$745|$725-$795] 1 |$775 _ [$625-$795|$650-$800|$795-$845|$775-$845|$695-$745|$775-$825|$795-$895/$840  _ [$731-$813 
’37| 595- 625] 595- 645] 595 | 646 | 575 | 545- 695] 575 | 610 | 565- 595] 645 | 625- 645] 645— 695] 675- 725] 599- 653 

36 | 445- 495] 525- 550] 425 | | 395~ 445] 425- 445] 390- 400] 445 | 425- 465] | 495 | 495— 545] | 441- 480 

Buick “50-60” 38] | 825- 845] | | 875 | | i | | | | i | 825- 860 
37| | 650- 675] | | 615- 675] 795 | 605- 725] 695 | 625- 665] | 725 | 695- 725} | 648- 712 

36 | | | | | 450- 495] 545 | 525 | | 475- 495] 477 | | 565- 585] 636 | 500- 551 

Chevrolet Master DeLuxe "38 | 545- 575] 575- 600] 549- 645] 595- 645] 545- 589] 485- 625] 495 | 525- 565] 545- 645] 545- 595] 595 | 675- 695] 695 | 553- 622 
°37 | 425- 445] 445- 495] | 425- 465] 375- 495] 395- 485] 395- 425] 425 | 429- 495] 425 | 525 | 550- 595] 620 | 429- 505 

"36 | 375- 395] 229- 340] 350 | 395- 395] 295- 369] 345- 395] 295- 345] | 325~ 395] 349- 365] | 395- 428] 425- 435] 342- 386 

Chrysler Six 38 | 695- 725] 645- 695] 695 | 688— 795] 725- 765] 695- 745] 625— 695] 665 | | 645- 695] 675 | | | 673- 730 
"37 | 495— 595] 525- 535] 495 | 588- 598] 575 | 495- 595) | 575- 595] 495- 595] | 595 | 595- 695] | 540- 600 

36] 445 | 385- 425] | 375 | 415- 545] 425- 465] i | 345- 420} | 495 i i | 390~ 466 

Chrysler Eight "38 | 765 { | | | 785- 845] 745- 775] | | 1 | | 895- 945} | 798- 855 
36] | 495 i i j | 525 i | | i | | i | 495- 525 

De Soto 38]695 | 645-795]675 | 618 | 665— 725] 665- 695] 665 | }645 | | 1845 | 865 | 654 770 
"37 | 495- 565] 495- 510] | 465- 575] 435- 495] 395- 545] 495- 575] 565- 575] 445- 535] 495- 575] 545- 565] 595 | 655- 695] 500- 567 

"36 | 395- 445] 425 | | 445 | 335- 425] 397- 425) | 385 | 385- 415] 425 | 425 | 450 | 445- 579] 402- 455 

Dodge '38] 645- 695] 645 | 695 |: 785~ 850] 695— 795] 545- 675] 625— 645] 625- 665] 66S | 675 | 695 | 695 | 745~ 800] 665~ 721 
37 | 525- 575] 389- 495] 529 | 545- 595] 475- 500) 465- 545] 475- 525] 495- 565] 495- 550] 495 | 575 | 565- 595] 645 | 496- 560 

"36 | 425- 445] 285 =| 395 | 450 | 325- 395] 265- 445] 275- 365] 325- 365] 345- 445] | 425 | 395- 445] 465- 495] 350- 428 

Ford Standard "38 | 475- 495] 485 | 475 | 495 | 445- 525] 425- 465] 465- 475] 525 | 489 | 465 i | 495 | 598 | 465- 5u9 
"37 | 295- 365] 375 i | 365- 375] 265- 350] 269- 345] 325- 345] 375- 395] 325- 365] j | 375 | 465- 475] 340- 377 

’36| 195- 210] | | | 155- 295] 185- 265) 245 | 245— 275] 179- 297] 275 | | 325 | 385 | 211- 293 

rord Deluxe "38 | 545- 585] 525- 550] 595 | 565 | 465- 590) 527- 575] 525- 579] 545- 595] 495- 545] | 565- 625] 645- 720) 745 | 540- 610 
"37 | 425- 465] 385- 425] | | 389- 425] 385- 425] 365- 445 | 425- 445] 425 | 437 | 455- 495] 465- 515] | 413- 453 

















'36 | 295— 325] 295- 315] 275- 285] 355- 365] 275- 395] 260- 345] 245- 295] 325- 345] 345- 395] 325 | 425 | 325- 395] 410- 445] 311- 361 
37] | 345 i | | 395 i I 1545 [385 4 | | 595- 695) | 442~ 545 

36] I I | J 195 | J <ia- 295] 325 | | i | 445 i | 265- 370 

mudson Six "38,625 =| | i \ l i {625 | l I hp ee 
37 | 445- 465] \ \ | | 945 { 465 | 495- 545) 1 i 1515 | 575s a= 540 

seemenensinie 361325 i l ! \ 1265 1385 \ 1 ! \ | 265— 395 
caudson Eight "384 745— 18a] l i i i l i I i i | 7y9— 839] | iou- B50 
37 | 625__—| GU0~ 650} 1 bev 15 | 1 I i i i | GU6- woz 

"36 | 445 | 460 | i | 2¥a- $45] 395 ‘ae | i | i | 345— 426 

siudson Terraplane 38, | 595 | | 540- dou) 905 | 545- o094 | 525- 5454 i i 1 | 545- S00 
"37 | 395- 465] 425 | | 445- 475] 345- 425) 349- 395) 425- 449] | 365- 435) 475 \ ' | 392- 445 

"36 | 325 | 325 \ | | 225- 295) 295-365) 205 | | 295- 395) 325- 375) i | 325- 395) 293- 3v0 

Lasalle 738 | 995 | 995 i i | 990 i i | 895— 945) | 995 | y5u | 985 | | Yo0- Yo3 
32 | G¥5- 725] 745— 795) | vos | 679-719) 595- 045] 625- 645 | 695-725] 6YS | | 795— 825] 725- 845) | 690- 735 

"361585 | 495 | | | 445— 4x9) | 495 | 445- 525] 475 | | 575 | 525 | 595 | 477- 550 

Lincoln-Zephyr 738 | 929-1025] 925 bys [4150 i 1 | i i i [1042-1295| | ¥s%-1410 
37 | 645- 725] 595- 675] 625 | 636- 695] 595-429) 575- 697] 625- bud] 645 | 5¥5— 695] 625- 695) 685 | 675- 785] | 621- 700 

36) 495- 545] 445. | 440 | 459~ 495] 385-495) 445-465) —=«44 495s \ 1595 | | 445- 515 

Nash-LaFayette "38 | 595- 625] | | I \ | 625- 645) 685 =f \ l i i | 610- 652 
37] | | i | 395— 4254 475- 495) 425 | 425- 445] 495 | i 159 | 430- 491 

36 | 375 | | | 35u | 250- 295] | 325 | | 325 | \ | 395- 495) | 324- 379 

Nash "38 | 645- 725) 5¥5- 645) | 695 | 745-390} | 695- 725] | | \ i i | 675- 730 
37 | 495- 595] 275- 350] | | 425- 545] 575- 595] 475- 525] | 445- 595) i 1795 | | 450- 572 

°36 | | 345 | I | 315- 345] | 395 | | 345- 395] 250 \ | 435- 545) | 340- 42u 

vids Six 38) 665-725) 695 | | 766 | 659- 795] 695- 745] 625- 665] 675- 695] 645- 695] 695 | 695~ 725] 695- 795] 785- 845] 685-745 
a 37 | 525- 565] 525- 585] 585- 595] 596 | 495- 599] 445- 545] 495-545] 555 _— 495- 595] 545 | 565- 585] 595- 645] 665- 675] 541- 594 

°36 | 365- 395] 445- 450] | 445- 450] 369- 445) 375- 445) 345 | 425 | 345- 445] 390- 445) 445 | 465 | 536 | 395- 453 

Olds Eight 38 | | 695- 795] oe [| 795— 865] 695- 745] I I | I | | 728- 802 
°37 | 545- 595] 595- 625] 595 | | 495- 625] 565 | 575 | | i | | 685 | 725 | 562- 651 

36] 455 | 445- 465] | | 350- 435] 365 | | | | i | | 387- 448 

Pontiac Six °38| 625- 665] 595- 645] [656 (| 645-065) 645 =| 625-645] 665 = | 645- 675) 695 i | 634— 665 
°37 | 495- 545] 395- 495] | 495- 588] 425- 565] 475- 585] 445- 525] 495- 545] 475- 575] | 575- 595] | 645- 650] 492- 567 

"36 | 425- 445] | 425 | 395 | 345- 445] 365- 445] 325- 345] 425 365- 425] | 425 | 439- 465] 525 | 390- 440 

Pontiac Eight "38 | | 675 | i | 695-795] | 695 | 775 | | i I I | 688- 785 
37] | 565- 595] | i 1475 | 575 \ | | | i 1725 | 538- 632 

"36 | 445- 565] 395 | | | 395 | | | | 420- 480 

Packard 120 "38 | 865- 945] }954 | 765- 895) 1 | 845- 945] 845 195 | _—* 830- 900 
37 | 625- 665] 595 i 4 | 550- 685] 525- 575] 585- 625] 625 | 595- 675] | 695 | 795 | 750 | 586- 683 

36 | 525 | 445- 450) 445 | 495- 495] 395- 475] 445- 465] 495 395- 495] 475 565- 595] 645 460- 520 


38] 545- 595] 565- 625] 529- 645] 545- 645] 495- 649] 525- 595] 525- 565] 545- 585] 497- 575] | 595- 625] 575- 645] 650- 685] 550- 620 
37 | 445- 465] 475- 487] | 465- 495] 419- 545] 325- 475] 375- 42: | 425- 475] 425— 465] 425- 450) 475- 595] 545- 575] 560- 570) 447- 500 
36 | 365- 395] 295- | 415- 465] 520 | 331- 395 


Plymouth Deluxe 





















Studebaker Dictator 38] 625- 645] | 1695 | 695- 795} | 167 =| | 1 jes | | 655— 712 
37] | 495 | 585 | 545 | 495 | 445- 495] | 465- 545] 495- 525] | | 575- 595] 685 | 502- 572 
eee = Soe 1 1 | | 425- 445) 345 1 | 365- 395} | 1445 1475 «| 378- 440 
"38 | 765 | | i | | | | | 765- 850] 935 | 765- 892 

| | 


| 
| | 1765-892 

Studebaker President 
a = ! U ; Sl ee Se aa 
| 1 
| 1 


| 

| 
36 | | | | 365- 435} | | | | | 465 | | 365- 445 
| 435-450] | 1345 | si 45 1 st si 38 0~ 436 

| 

| 


a 38 | 395- 445] 345- 355] : -t 
Willys. eee | | 395 | 325 | | 275- 334 
| 265 | | | | 172- 238 


| 245- 395] 245- 295] 
| | 145- 185} 


37] 325 


| 265- 299] | 
36 | 225 | 


| | 145 | 266 





National Average, All Makes, Mar. 4, $514-$581 
National Average, All Makes, Feb. 25, $510-$572 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 
clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 
been compiled from published figures to establish the trend of the market and the resulting national index 


prices have : ' ' 
Where no prices are quoted, no car of make a nd model was offered during the period covered. 
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GM Official Cites Benefits 
Of Reciprocal Trade Pacts 


NEW YORK.—The only agri- 
culturists who have been “sold 
down the river” by Secretary of 
State Cordell Hull’s_ reciprocal 
trade agreements are the banana 
growers of Idaho, the rubber 
planters of Vermont, the coffee 
planters of New York, and the 
producers of silk and tea and 
cocoa in Georgia, Kansas and New 
Jersey, declared Edgar W. Smith, 
vice-president of General Motors 
Overseas Corp., in a _ talk last 
week on the Farm Forum program 
broadcast over WGY in Schenec- 
tady, N. Y. 

Asking whether there has been 
an unprecedented and_ ruinous 
flood of imports of farm products 
into the United States as a result 
of the trade agreements program, 
the speaker’s answer was: 

“No. The value of competitive 


















to 1932 than the value in 1937. 
Imports of two types of agricul- 
tural products were unusually 
high in 1937. One type included 
products such as rubber, silk, tea, 
coffee and bananas, which are not 
produced in the United States at 
all. The other type included food 
and feed crops, of which domestic 
production was severely curtailed 
by the drought of 1936, which cut 
our crops from one-fourth to one- 
half.” 

Smith also declared that despite 
trade agreements criticism, tariff 
rates on virtually all food and 
feed products are exactly where 
they were fixed in the Hawley- 
Smoot tariff act of 1930, and that 
since 1934 the U. S. agricultural 
exports to countries, with which 
the U. S. has trade agreements, 
have increased year by year more 


















| does not have agreements. 

“The automobile industry is 
deeply concerned, of course, with 
maintaining and expanding the 
market it has found for its prod- 
uct abroad,’ Smith admitted. “I 
can say to you quite sincerely, 
however, that we are even more 
deeply concerned in seeing the 
market maintained and expanded 
in foreign lands for the agricul- 
tural commodities that the farmer 
produces. If this statement sounds 
paradoxical, I have only to re- 
mind you that the number of mo- 
tor vehicles sold in the agricul- 
tural areas of the United States is 
far greater than the number of 
vehicles sold in all of our ex- 
port markets combined. We have 
no illusions, in the last analysis, 
as to where our greater interest 
lies. We want to see farm exports 
increased because we know that 
our domestic market for motor- 
cars and other manufactured 
goods is definitely in jeopardy so 
long as a lack of foreign demand 
for American farm products keeps 








General Business Improves 


In 41 U.S. Trading Centers 


DETROIT.—Business in 41 trad- 
ing centers improved 1 percent or 
more in February over January, 
according to the monthly survey 
of 147 trading areas of the United 
States, conducted by the research 
department of Brooke, Smith & 
French, Inc. 

“In addition to the 41 areas 
where gains were registered,” the 
report states, “ten areas remained 
at their January levels. Business 
activity in 96 markets was slightly 
under the rate maintained during 
January. National business is now 
operating at 21 percent below 
normal, a drop of 1 percent under 
January.” ' 

The greatest February gains 
were registered in the following 
areas: Atlanta, Bakersfield, Ban- 
gor, Beaumont, Birmingham, 
Buffalo, Canton, Cincinnati, Co- 
lumbia, Columbus, Detroit, Flint, 
























Jackson, Mich., Jackson, Miss 
Macon, Manchester, Milwaukee 
Newark, New_ Haven, Peorj,' 
Portland, Ore., Raleigh, Salt Lake 
City, San _ Antonio, Savannah 
Scranton, Shreveport, St. Paul, 
Tacoma, Terre Haute, Topeka’ 
Waco, Wheeling, Wichita Falls 
Wilmington, Winston-Salem, Wor. 
cester, and Youngstown. 

The following areas were Closest 
to normal in February: Atlant, 
Austin, Boise, Dallas, Grand June. 
tion, Indianapolis, Jacksonville 
Knoxville, Manchester, Miamj 
Phoenix, Richmond, Salt Lake 
City, Shreveport, Topeka, Wash. 
ington, D. C., and Winston-Salem, 





Gage Prices Reduced 
DEARBORN. — Price reductions af- 
fecting several sets of Johansson Lage 
blocks were announced today with 
publication of Catalogue No. 14 by 


























































*Includes 48 states for January plus 21 states for February 


New Commercial Car Registrations, 21 States for February, 1939-1938 
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ersey Motor List Co., and for New York City area by Sherlock & Arnold 













STATES 


Chevrolet 





gures supplied by R. L. Polk & Co., New J 
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International 
Mack 
Stewart 
Studebaker 











STATES 


OTAL 


Willys 





















































Total 5 States | 420, 25) 46) 17| 2839 
for February _|_ 705) 64] ~_—6|_—«220 _ 558} 97 | _3|_-330)_—«23}'_—s 49)_—s:15 2! 10, 25 2 414 br tar bacenee 
ee 3 i a a ma oa | | 3 2 UY 439¢39° Colorado | Since bicycle days, one of the 
Idah «338 | “7s , —_ io. a a a 7 —|—5 —3_sae best known automotive suppliers. 
aho 3 | | | | 2) of a38p : ; S 
-_ *38] | 37|_ 3| | 101 _ | so som | ao | | 2 co | isttas Idaho | the Whitney Chain & Mfg. ' 
Kansas 39 | 238) 6 43| 122), 37,2 , |lCO)SC 2, |) a s40r39 ~-———xxancas | USed Nickel alloy steels. For 
, Kansas ; ; 
Maryland = 7 : 7H 7 | s a is | | 77 : 7 | : 1 ~ 2013 years Whitney roller chains Pit 
aryla’ l l ] Nl | | 18 ; j 
38] 2) H 134/ 4 40) { 87) 13) 17) 34 =) 5} 4} a! 20) | seoloe Maryland | been strengthened and ome 
Missouri 39 ] 496) 9 s} 124 1} 326] 83,1 | 29 8} lO | | 4) a1] 3) 1387P39 =, with Nickel. Widely used in hea 3 
2 S36) _|_tes)_9)_208)_ 38! _3 A} 20] 27 _10) 7, 5] 3 3 13051'38 duty drives on motor trucks, ¢* 
— ‘38 | 83 4 | ie 1| S423! | $5 ! ai ; a oo | 286)'39 Montana |cavating and mining machinery, }° 
Nevada °39 ez — | - he "oo 4-+—t 7 and other industrial applications 
38 | __ 10] | | 3 | 164i 2 2| | + : { a i Nevada | Whitney roller chains must = 
ee veer 38 3 | 185) il i| e : ol ’ jv g S| 2! 13! 1) 4 660)’39 North Carolina abnormal abuse without ‘eo . 
_ ee | 126) ZF 38) 2 | 565)'38 Needing high strength, an ~< 
Oregon 7 | | 98; 41 1 i 2 2 7 2/ 3} 2 ; wear resistance, Whitney chall 
se} | at |e | OO Bea Ore60n) ore literally 100% Nickel, allo 
’ | | | ] | , bs / : m_ 
Rhode Island =n tei at tes a g us ] a 126/°39 Rhode Island | steel construction. The basic M@ } 
South Dakota 39 | a7) 2h] Fe SH ie terial is a 5% Nickel steel simila! 
i cassilicceel cain senenid cnitig Reasit eacinsaitengs ciel | 28) | 7 7 7 4 1 | af pt South Dakota | to SAE 2515 or 2520, supplement 
Utah "39 {| | wm 2 2 20 a Te 2 tf . | | 3 &| a) Searss ed by other Nickel alloy ak 
= | td ! | _16) sisi eal | ae 7 ef | i 3 wy i 2041°38 Utah | positions including a shock=1 
Vermont 39 1) 42| 25) 57; 10) | ls a | 1| 1} 6M to 163739 tant Nickel-chromium steel 
38 |___24i 7| 3! fay tt ion 4 4 67|'38 Vermont | 3140, used for the side links, 2 
Virginia 39) «1, «| ~=26a)~SsC«i)sSts«iR| SC 18021 63 1) 14) ponies “aaa ? SAE 3130 fo 
38] 2} 117 | | 52) 1 158 19 4; 47; if 8} 1 oof af aiélae Virginia : and SAE 
Washington 39 161 ot was 2 ' @ 3 0S acai pins a 
38 11; 1 | 61! _1)__(107) «312 s a 2 ¢ 3 | @ a ; 3] ohn Washington 3115 Nickel ste } 
West Virginia 39 | | 182) 3 46 1 95' 16) | as oS he. CT eee . for rollers. 
‘38 } } 135! 3) 29 66 29) 2) 46 2 12) 10! ' 1 1 outa West Virginia THE 
Total 21 States 39] 22/7) «3405, «90, —«49' «996 +~=«:12—«2372) 558 1 1356 65) 136) 36) 34, 67) —«28) «39 aa 
forFebruary _—‘38|_14_4_-2449'«108 7) 726)__32)_ 195941020, 24 1176’ 44 ‘164’ 563) «40st! oak sat aenat'39 ‘oe INTERNATIONAL 
48 States for Jan. °39] 117) 56) 16231| 418 122) 4547. 92 12001 2666 54 15 5628 422) 610 182) 32) 198) 354) 110° 16 —13631'38____for February ANY 
plus 21 for Feb. ‘38]_110 28 12122 409| 48 3438|_ 144) 10549| 2001) 110) 52-5435] 224 802) 242: 15° 190/ 307, ioe" sey} 44022/'39 48 States for Jan. NICKEL COMP 
*Includes 48 states for January plus 21 states for February _ = 36629)'38 plus 21 for Feb. 








































agricultural imports was greater|rapidly than U. S. exports to'the American farmer from a full the Johansson division of the For 
in seven out of the 12 years prior!countries with which the U. S. measure of prosperity. Fort Worth, Harrisburg, Hartford, | Motor Co. 
P Car Registrati 218 for Feb 1939-1938 
New Passenger Car Registrations, tates for February, 1939- 
Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
CHRYSLER GENERAL MOTORS NON-AFFILIATED 
& e he 
STATES = 2 z Sun = z a STATES 
ma 4/e/s]@ s | 53 Els 5/42 | st a2 
me = = 5 3 E 3 Od od S & - >? . Lea 
eols/3/2/%/2 {8 | 8 #/3/)8/3| 3] 2] 26| 2] 86 
— . he = — 
ce falco] o] Ss] 5 / & | ce Glel[zi[z]a|a|s | =| op 
Total 6 States ou, Siz) Tase) 2iv2) 49a) 1451/15) A500, zs/ SES) Tose, wage) Geez] aa 306, tsa BM Has] SE GAT” TSB I “Total @ States 
for February 38) 348| (294 768; 1607/ 3017| 1031; 75, 3401; 88, 571| 772| 5938] 3179] 153) 3332] 42) 355] —8)-—«-285| 352) «275, +99} ~~ 7_—:13710)'38 ~—_—tor February 
Colorado a 43) 30; 105; =154, 9332, = 112} 3; 374) 5 71\ 56) 621] 280) 10) 38) may 2| 34) 1| 40) 17| 18) 3) 1 1397 Colorado 
38} 25| +~—-20|_~—=«dS7|_—«106|~—«208}~—«97|_—Ss«G|_—S292| ~—s6|_—si58|__—33|_—=—«492)_—262) _—sgt | 27) 7) 44} 4} 8} 15] 20) =i 1101/38 
Idaho 39 18| 14} 47) 87| 166 30) 3} 158) 2) 37| 18) 248 137) 6) 16, 159 1) 19} \ 14 7) 15 6 1 636 |’39 Idaho 
38) 13 —3|_—=«26|_—siG4|_—«sdg}—S 18) 113) | 20; 14) ~—-:166)—«:122)_~— sg | 130) = 3) 33) & nv ils 461}°38 
Kansas cc | 33; 13) ~~] SS 2781 )'39 Kansas 
38) +14) 22) ~=—«48)—«129| 213} 59} 2} 360! _—sdS| _—=siS6|_—=s46|—=idS28}—278| —«15 a |__15) 16) _—«16,_—_—saa 1128]'38 
Maryland 39 86) 41; 164; 413; 704 186) 14; 555) 15) 93) 138; 1001 362) 12| 19 393 4 37) | 50) 46) 50 10) 2 2297 |’39 Maryland 
38) 46) ~«—«24|~=—«94|««213| 377) —«133| ~—«6|—382| «12; ~— 60} —S 78} ~—s71)— 273; | | 2a) 2} a) Se) st} at} a) hare ge 
Missouri *39) 107; 143) 390, 915) 1555] 356) 20, 1655, 34, 286) 256) 2607) 1048,  35| 84, lie7| 9, 72, 147; 67, 81| 33 5738)°39 
‘38| 108] i62| 426) 74i| i437] 224| -7| i777| 30] 9891 301| 2637] 1267] 3a | 1305) 7/128) 1) '99|97]_—gal_at 5876 }'38 ere 
Montana °39 42 11 78 124 255 71\ 2| 250) 5| 58} 30} 416 193} 6} 22| 221 | 39 44 12! 38 6 1031 1°39 M 
381 30) ~—«17|_~—«68}_—«108)«223) S61; —s1,_—s210| ~—Ss—89| ~—29|—S—36)}—s74| i 2 ae 35, 21) 19) | Seskse ree 
Nevada 39, +6) ~+»5| +10, ~«25|~=S:«GYsC(‘z|OCA|SCO|S=“‘ !SCSC«~é )S*«SAYC(‘é‘éiS!SOSC*C*S]SCt‘“‘éi ’!;S*«CG | | ow s| so 2 187/°39 Nevada 
38) 5] 2} Ss] so} sd}—saj_ Ss} Ss} Ss SS} SH | st | 1 3 3 7a ar ee oe 
Oregon *39| 62) 45| 98] 155, 360] 103, 5, 362, 8 67, 92, 637| _251| 22, 401 313] 9, 20, 6| 57,14) ~SO38, S10) SY SS 39 Oregon 
38) el 12] 75) 96] aaa) 92] S| 25) S| 38} Ta] 46a) 84) i Pe ee P 
Rhode Island *39|  28| 11] 59| 167| 265] 72, 10, 190, 12, 72| 47, 403] 113; 6 11| 130) 2) 10,1, 25) 16) 22 a) 875739 Rhode Island 
38) 11) ~~ -8|_—s26|~—sa6|s1) = 48), —S S| S86] _~—s7}~—S385|_~—sd3|~—=«s195) tol) 5 7 ee ee | fo a Gal 1 SS ode Is 
South Dakota 39] 11| ~~ 7|~~«48|~~«O 39 200; 1; 31; 19, 290) 162, 4, 15| 181] 1,7 ee Se 7 fa 
3a) tt) ot ah eth teh | aa) a2}_—3|_—des) age; || te | a ii =6o}lCUtltCiaRC(‘<é‘(;;”*CMA South Dake 
Utah *39] 16, 11| 43)  66| 136) 29| 1| 150; 5, 36| 22, 243) 144) 8| 8| 160) 4,22), 19, ; 
sal is| is} 4a]_—37i_to7loal a] ana) 7}s| a8} aaal Sl -_ ee 1 Siitse _ 
Vermont 39, 4|~S«G|~SC*CS| SCS SSCSG| SSCS] SSC*dYSCS*«i SSC SS] Sia) 25) 86] S| SCS a io € a 
33) iota) aa} Sasa] ozi_—si_—sivi_— at Sst} SS} LO Sis — 
Virginia 39] 54| 46| 177| 428, 705] 168, 6| 732, 12\79| 138, 1135] 575| 12| 45| 632] 4, 29,1, 9, ; ginla 
38133} 48} Ol 2a1) 47a} 14a) 4|_517/__ 10) 70 BIT] Boa) 7) | Sat 1) ast ee ee ™ 
Washington *39| 45, -54|168| 255| 522| 152, 2| 498, 6, 108; 108, 874] 2971 13| 32) 342) 5| 30 aa : 
38) 46] 32} 6s} 133) 276) Bo) «22661 —=7|_— 70)_— Basa awl 3 i er ee a ae Washingt 
West Virginia *39] 34) 18| 110 198] 360] 87,4, 376, 8 ~~ 54| 62, 591 231] 7 26, 264 =—— a ; = 
Sel 3a] aa) 4s] 138] 230) 6e)_—s1|_ ba) 4 a6] a) Saat) ato) 101 > ee i) ioishse pubis 
Total 21 States "39 | 1105| 789, 2996| 6213| 11103) 3080| 190 11081, 259, 2058, 2219, 18887) 8201| 309, 821, 9331) 68) 822) 18) 1025) tates 
for February ‘38 808| —697| 1870| 3827| 7202) 2132) 119 8295| 203| 1412) 1600) 13761{ 7262) _301| | 756s 10a. gray ag! tm 731 586| 398 ist sige/3e for February 
*Total °39| 6074| 4078| 16359| 31695| 58206] 16237| 1219, 53814| 1693| 11632| 11608| 96203) 43257| 1992| 4857| 50106| 393, 4006, 66, 4507] 3235] 3958, 1045, 115] 221840139 *Total 
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Miss,, sn we | 
ukee, > R d we sit ; 
or Attracting ecord Crowds Awaiting Action 
nah, | In State Senate 
| ’ (Continued from Page 1) 
Paul, MADISON, Wis.—The assembly 
peka, |ymmarized to include the follow- | Brookings Institute, Washington, here has passed the Wisconsin 
Falls, [yg preliminary findings: | D. C. In his address, Dr. Moulton Council of Agriculture labor bill, 
Wor- |} The machine tool seems to | decried the present-day tendency which would drastically revise 
» primarily responsible for to-| to cut production capacity. In the the state labor relations law. The 
losest yy's high standard of living. first place, he pointed out, popu- measure now goes to the senate 
anta, |"; The machine tool creates em- | lation was still increasing, requir- for action. bs 
= Joyment rather than unemploy- | a ae cae a = ey The bill provides for abolish- 
Ee jan we Second place, he said, it is he present labor rela- 
iami, |e : : | ridiculous to cut productive ca- tie ci ened an saath of a new 
Lake | 3. Labor saving machinery does pacity when there still were so al judicial ] t rela- 
rate some temporary unem- ¢ : : quasi-judicia employmen 
— i t b requirin |many people in this country who tions board of three members, to 
alem, jloyment SY q & occu-| still wanted things they didn’t be appointed by the governor and 
tional shifts on the part of) have 
yorkers displaced. = confirmed by the senate. 
d wor | Dr. Moulton’s recommendation HOW FAST can you park your car? To get the answer, G. L. Wintermute, The measure forbids secondary 
“—" 4, Industry should study the! was the lowering of prices to the | Hollywood (Calif.) dealer, last week offered a $5 prize to the winner. A picketing against persons or firms 
oun soblem and possibilities of train- consumer and increasing of wages Pontiac deluxe eight sedan was used as pacing car to exhibit correct form in t di tly involved in a labor 
with ag such displaced workers to find H : : ; | parking. Apparently it was wasted on Slim Barnard, Automotive News’ Los | no irectly 2 
4 ag ; : sas e considered that lowering of | Angeles correspondent who was high man as shown on chart in this photo.| dispute; confines such disputes to 
Fey new occupations in the minimum prices should be the first con- a ee ee a ae a eo ee AS see a controversies between an employer 
if time. ' sideration, but prices should be e F d and a majority of his employes; 
— | Professor Younger’s report was/cut by increased production and U se of F amily Car oun bans the closed shop except upon 
ce ate eae - an slashing of profits rather than by the application of three-quarters 
y G. oulton, president, € | wage-reduction. D d I of the employes, and empowers 
What is believed to be a new e pen ent on INCOMES |f.. isa to throw out 2 closed 
oe 9 New Dealers record for technical meetings was shop agreement where the union 
° set_ by the ASTE when close to} WwASHINGTON.—The number | purposes at different income levels} involved “unreasonably —— 
Added In F eb. to 2,000 tool engineers (the term is] of miles the West Coast farm | ranged from 68 to 100 percent; for | to admit an employe to member- 
é used by the society to define the| family drives its car for strictly|farm families this range was 62]ship. __ nininie 
St lebakerR IIls|7"" who design, select and con-| family use depends very much on | to 84 percent. The bill outlaws the sit-down 
uc OLIS | trol the use of production equip- | the contents of the family pocket-| ‘The city families that owned| strike and prohibits mass picket- 
SOUTH BEND.— Appointment] Ment) attended the first technical | hook, according to a study of cars had average expenditures for | ing or = of aS = 
—_. {39 new Studebaker dealers dur- mien “en ASTE annual con- | automobile operation costs of 948/car operation (family use only) preter Ro aan e reauires 
_ gFebruary was announced here | VeMtion, Wednesday night. The | pacific Coast farm families, made | ranging between $53 a year at the | ©™P oe ee ° * oe aan 
ay his week by Geo. D. Keller, vice- | S¢Ssion was oe oe — by the bureau of home economics | low income level $500 to $750, and unions “4 su — ae —" ao 
resident in charge of sales, Stude-| S1U™ On Suriace finis ae bin of the U. S. department of agri-|$216 at the high level $4,000 to |‘ one 4 ra = ike ‘lao ort 
Idaho feker Corp. The new dealers are: | P@Pers presented on superfinish- | oy)jture. $5,000. At the same income levels | MOtice Of a strike w P 
a ae oo Se SK din = go —_— “—e N8./ When incomes were between|the average expenditures of the = ergy Pos ao = 
nlifornia—Cul City, Wm. J. Ander- : 78 e forbidde - 
‘amsas [Redondo Beach, Beach ‘Cities Auto. eemuremaite. Peaae "an a. $250 and $500, the family car was| farm families were $45 and $172. setae pepperoni enphoyes in te 
—_._ futile Co.; Connecticut—East Haven, Tacy ted by D re A. Wall a driven an average of 2,287 miles Gasoline took half or more of “ f right ted them in 
yland |wtors; Hamden, Camillo Addario; Georgia | Sente y Vv. A. allace, presi- ing th but when i 3 : Of th exercise of rights grante 
hens, Cohen Motor Co.; Mlinois—Du-| dent, Chrysler Sales Corp.; Ira J. | during the year, but when incomes | total operating expenses. ©|the bill. 
ssouri fin, R. W. Eddleman Motor Co.; Elm-| Snader, chief engineer, Ex-Cell-O | Were between $4,000 and $5,000, | $53 and $215, low and high aver- 
qd Park, Idle Motors (ME). Corp.; "Kirke Connor. president families drove 9,042 miles, a mile-| ages for city families, $32 and 
nian ji Huntingburg, H&K Service | Micromatic Hone Co.; F. T. Ellis, | 8&@ almost four times as great. sre went tee guestins. For farm Stewart-Warner 
——— fwage; Monticello, R. W. Albertson; Port-| Heald Machine Co.; H. J. Griffing, A study of 1,500 small-city | families, gasoline took an average 
eva Pace. Garage: KansasRussell. Dent-| research engineer, Norton Co. and| families in the same region|of $27 and $112, respectively, out Reports °38 Loss 
regon pwn Co.; Princeton, Henderson Motor| Dr. E. J. Abbott, president, Phy- | showed a similar tendency for|of the total expenditures of $45 
; Massachusetts—Clinton, General Auto| sicists Research Co. mileage to increase with income. | and $172. Only actual money ex- CHICAGO.—Despite a net loss 
at eee ee eee sliclansiniiieilinmtiesiet When family incomes were be-|penditures for upkeep and opera- | of $294,323 for 1938, amounting to 
—_ ihenpet -tovettanet, Peflermen Motor Co. tween $500 and $750, the average|tion are represented by these/24 cents per share, the Stewart- 
akota }:: Nebraska—Red Cloud. Caldwelt &| Albrecht Heads Nash mileage of car-owning families ang They do oe include a oe pace gym —— 
. fs New York—Franklin Square, Truel- * * was 2,346, compared with 7,459] pense for car purchase or any al-|a great improvement over las 
_ San heme dene agg Reg Hp Philadelphia Branch when family incomes were $5,000|lowance for depreciation on cars.| year, according to the annual re- 
“moat fk, Ideal Auto Sales & Service: Rom-| PHILADELPHIA, Pa.—Appoint- | 9; more. For car-owning small city fami- | port of Stewart-Warner Corp. and 
S MiGeane Brothers; Ruth. Rush Mo-jment of George 5. — a ey | ‘The averages quoted are for|lies with incomes between $1,250| subsidiaries submitted to stock- 
WE Gao eae ee ee —, egg ll Satine. car-owning families only. They |@nd $1,500 the record ran as fol- | holders by James S. Knowlson = 
____. firiemont, Mariemont Inn Garage & Oil| * Mladelphia Lo. 7 by W.A.|are from bureau tables on both| lows: Average mileage during the|J. E. Otis, jr. chairman of the 
ington ing branch, is announced by W. A. | owning and non-car owning | Year was 5,513. Operation expense | board and president, respectively. 
Ransylvania— Bridgeville, E. R. Bennett;| Blees, general sales manager, Nash feneiliion averaged $114 for all items, in- The ratio of current assets to 
Teint Pridence, Providence Auto. Sales &| Motors Division, Nash-Kelvinator | ("yo on family auto-|luding gasoline, $65; repairs and | liabilities stood at 4.89 to 1 at the 
ates «free; South Dakota—Rapid City, Motor orp. ; 7 ; ; service, $13; insurance, $10; tires | end of the year, which is in strong 
vice Co.; | Texas—Jeffersonville, Duty! Ajbrecht, whose automotive ex- | Mobile use and its relation to in-| 214 tubes $9; oil, $8. Other ex-| contrast to that of 1937, when the 
— or Co., Mineral Wells, Burney Motor : a eriod of 23}|come came out in the large-scale i. ’ ’ : t. li ; 1 ’ 
otal Nacogdoches, W. EE. Reynolds;| Perience covers a Pp consumer purchases study, di- penses, such as garage rent, lic-| ratio was 2.83 to 1. 
Date an, A. J. Thomas Motor Co.; Wash-| years, most of which was spent A yg po Stanl enses, parking fees, tolls, etc., took| Total 1938 sales of $22,561,450, 
_— [oE-Guewelen, ‘Stenson's Service: Wis-|in Philadelphia, was formerly |Tected by Dr. Louise Stanley. | the remaining $9. against $30,960,718 for 1937, a de- 
oo eS ew isne meneger for Pontine i mn ee > native-white non-|, 2h¢, Picture for car-owning | cline of approximately 27 percent, 
ao ate Philadelphia and in Cleveland. Sie , ‘ et for a 12-month | £27™ families at the same income | was reported; a year in which the 
Dri D ti Previously he had been assistant st d os 1935-1936. The smal) | ¢vel was: Average mileage, 4,018. | three major industries engaged in 
79A vee OF ef Scuve zone manager under B. O. P. Sales | P&T! ; ‘3 - Average expense for all operation,| by the Stewart-Warner Corp., 
HARRISBURG, Pa.—(UTPS).—A new] and a district manager for | Cities covered in this family car $69: li $45: ti vo adhe om ti fri tion 
way safety drive against motor-|C°. an aude were Atterin, Bums. ont ; gasoline, ; tires and tubes, | namely automotive, refrigeratio 
=m Is with physical or mental defects.| Oakland Motor Car Co. Klamath Falls in’ Oregon’ and| "> TePairs and service, $5; insur- | and radio, reported sales declines 
n inaugurated by the revenue ica etebedeiaidinaidemnaes ane - & ance, oil, and other items, an|of 47 percent, 54 percent and 48 
Hartment because the bureau of mo- en Olympia, Wash.; the farm coun- average of $4 each meiadik' ‘emma 
‘vehicles found 50,000 disabled per-| The truck section of Automotive | ties, Marion and Polk, Oregon and | ‘ 1p Pp y- 
ms applying for permits to drive| News is the only a e ’ . 5 | Whatcom. Wash 
on the recent turnover of new ony RB gi ag railer ; a > in ie * - 
a. soe n addition to mileage figures, C d M Z d 
ENCE ieee the report shows: Percentage of ana tan otor rt us tr 7 
\ es irectors: the families studied that were car . 
rf the Y. A N im D owners; itemized expenses for F B y A h d 
pliers, . ° SSI. a a 9 operation of the automobile for or €se€es ig ear ea 
'o, has ° ° he Ch family use; and the percentage of 
‘or 43 F ights Reg istration anges total operation expense charged] VANCOUVER, B. C.—H. J. to Australia and New Zealand. 
have to family as ee from | Carmichael, vice-president and While German competition et 
qo = ee . smobile; L. J.| business use of the car. In the} general manager of General Mo- causing trouble in many worl 
ae a FORE.—-in pr prereset ort tag od Pie gone Mo- | Cities the proportion of total op-|tors Products of Canada, in mak- | automobile markets, it did not 
- _ rcha ge gg - a = oe Car oo of New York; W. F.| eration costs charged to family| ing his first inspection tour _of | affect Canadian car exports as 
s, &% ants ASSN. © — oe 7 ail sales,|~ .. . . . .. . ..  *| western Canada, was accompanied | these were only being shipped to 
inery, f at its annual meeting here | McCarthy, manager, retal y D ” by C. E. McTavish, general sales | preferred tariff markets. 
ations [*Sday expressed opposition to a|Ford Motor Sales Co; W. D-| Elliott Heads Oakland | manager of the company; J. N|) 
stand fP0sed change in the state} Stewart, president, Chrysler New B hf eae a — ll ell pa he 7 ‘The export bounty on German 
ailure. tistration system and also de-| York Co., Inc.; M. C. Thompson, ranen tor oware oO. ne ee oe ge cars amounts to two-thirds of the 
great |*d considerable attention to|New York zone manager, Pontiac.| OAKLAND, Calif—The appoint- | } oad ae Ghnaeat ace poe st. | cost,” he said. “They are bank- 
chains {Xing and traffic problems. C. M. Bishop, secretary and] ment of Ray Elliott as manager eo fas af Cae F rupting their own country to get 
alloy |A bill now pending in Albany | general manager, Bishop McCor-| the Oakland retail division of the | ‘ See rita - at v; aise hon foreign exchange, and their sys- 
c ma- [ch would change the registra- | mick & Bishop; A. W. Boettcher, | Howard Automobile Co., Buick | ar owe ths ancouver, ©ar-| tem is bound to topple—it can't 
imilar[" year for license plates to| president, Schmidt & Boettcher, | gistributor, has been announced pts ae stated 1 at motor cat pro- | Jast. German synthetic rubber and 
ment- ‘4mence on Apr. 1 and end Mar. | Inc.; W. H. Caswell, partner, Cas- by Eaton McMillan, general man- | ‘ uction o — W as — — leather are costly failures and 
com- | “as the center of much dis-| well Motor Co.; E. V. Derks, | ager of the Howard organization. Sak eee <i it = ol Nazi methods of forcing export 
resis: |10n at the meeting, held in| president, Derks Buick Co., Inc.; Elliott has been identified with | ‘ ao a i) nn ee markets are dooming Germany to 
SAE f° 28so¢iation’s offices in the Fisk |C. E. Holzkamp, president, Pack- | the motor car business since 1910. | — = o ae ee said, ane’) bankruptcy.’ 
. and (8, 250 W. 57th st., here. ard Westchester Co., Inc.; L. F.| when he became associated with | ‘ St aa b Sead steac eg yee camo 
for |°"Siderable attention also was | Jacod, president, L. iy Jacod & | old Haynes car dealer in Oak- ne, pro uc ion was oe and a , ‘ : 
SAE ‘Yoted to the parking and traffic|Co.; D. F. Jennings, president, land, Calif. In 1912 he became _ “ ions Lppseone d > ; A or New Chrysler Setup 
sted lem, with particular regard |Fordham Motor Sales, Inc.; P. seem manager for one of the in- . ing ee icularly good on¢ KANSAS, CITY.—The Kansas City 
~ [the expected influx of out-of- | Kaufmann, president, Kaufmann | @)ot..°> Jargest distributors on the ee Kees cesn | et en Oe See Re Seat See. 
W : : - N. K. Mintz, pro- In the export field, business was | retail service and wholesale parts 
= motorists coming to the | Chevrolet, Inc.; N. K. ¢ re West Coast, and seven years later . . ae : : a “, | business to Allied Motors, Inc. The 
rd’s Fair prietor, South Shore in crusninm oi Being Pbineer adie "file Senay also improving, he reported, and | new company has Harold Oppen 
irectors elected were: W. L.| Garage, and P. E. Paris, president, | W@S transferred to Southern Cali- heavy shipments of cars’ in] heimer, president; A. R. Lauenberger, 
ONAL It, President and ge ral man- Paris Chevrolet Corp. Officers fornia where he had charge of the. knocked-down condition were be- general manager; George D. Tual, 
iPANY er, Dodge ahaha ont Penile were to be elected later in the|firm’s Hollywood and _ Beverly ing made from the Regina plant of Se. ‘Eukaee eeetes Gees 
WY ey William Crossley New York week. Hills branches. the company through Vancouver and Jack Gray, office manager 
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SYNOPSIS 
As the Sinsabaugh cavalcade moves through the rapidly ac- 
cumulating years, Chris in the past few instalments has recounted 
the tales of the greats and near-greats in racing, cycling and cycl- 
ing clubdom. The end of that era of speed demons throughout the 
latest instalments has been hovering, prosperity like, just around 


the corner. There were the highpoints; the shifting bike designs 
from the highwheeled “ordinary” to the geared “ordinary”, and the 
whelpings of countless hybrids, to the present day low-wheeler or 
“safety”. Man had ridden a bicycle more than a mile a minute. 
More speed was the cry, and the answer seemed to lie in the gut- 
tral grunts of the fast growing gasoline buggy. “I thought bicycles 
would be the public’s main means of transportation for the next 50 
years,” Chris confesses today. “I should have known better.” Per- 
haps, so should we. 


Chapter XI—Return to Writing 

Let’s go back to my job, assistant editor of Bearings. A 
cub breaking into a new game, I found Bearings was not alone 
in its field. Competition was brisk. In Chicago alone we 
had not only Bearings, but Referee and Cycling Life. In New 
York there was the powerful Wheel, published by Frank P. 
Prial. And there was Bicycling World and the LAW Bulletin, 
the latter the official organ of the League of American Wheel- 
men, with the venerable secretary, Abbott Bassett, as editor. 
And there were sectional papers, too. While they were called 
trade papers, they were consumer as well—so long as it was 
cycling news, sport or otherwise, it was grist in our mill. 

Sut to us Chicago seemed the center of the cycling uni- 
Each of our trio was all-powerful. Norton H. Van 
Sicklen was the publisher 
of Bearings, and George 
K. Barrett, editor, with 
Louis Berger as manag- 
ing editor. Both Van and 
Barrett were first-flight 
racing men who cashed 
in in a business way on 
their ability to ride. 
Referee’s publisher was 
Samuel A. Miles, who 
later on was to become 
prominent in the auto- 
mobile industry as did 
Van Sicklen. The latter 
was president of Apper- 
son some 15 years ago. 
Miles had the Pierce- 
Arrow New York distrib- 
utorship in the early days. 
He didn’t appear on the 
letterheads, leaving the 
management job to Bob Garden. Also it was Miles who 
managed the national automobile shows for years. Charles 
P. Root was the Chris Sinsabaugh of Referee. As assistant 
editor he had most of the editorial work to do. 

Walter Wardrop owned and edited Cycling Life, a brilliant 
daily newspaperman with a flair for word painting. So it was 
a merry battle on the 
Chicago front, but na- 
turally I thought Bearings 
had the edge on its com- 
petition. At one time Van 
took over the moribund 
LAW Bulletin and for a 
few brief months I had to 
wet nurse that publica- 
tion. So far as we were 
concerned, it proved to 
be a dud. 

It was Van Sicklen and 
Miles who forgot their 
business rivalry and 
hooked up as promoters 
of the Chicago bicycle 
show and made a_ huge 
success out of it. It was 
held annually in the Coli- 
seum and played to 
packed houses. [ooking 
back over the years, I 
can see little difference 


verse. 





NORTON H. VAN _ SICKLEN, 
left, not only was one of cycling’s 
greatest road racers but also pub- 
lisher of Bearings. At right is the 
Saga’s author, posing with his boss 
for what would be called a candid 
camera shot nowadays. 





SAM MILES has passed to the 
Great Beyond, one of the great fig- 
ures in both the bicycle and auto- 
mobile industries. As publisher of 
one of the leading cycling papers 
between the bicycle and fe was also a promoter of cycle 
the automobile shows, shows. Im the automobile era he 
with the exception that staged the first Chicago show, fol- 

° lowing which he managed the 
the former had a stronger national shows in both Chicago 
appeal to the consumer and New York up to his death a 
than the latter and _ that 


few years ago. 
one showed bicycles and the other motor cars. It was Van 
Sicklen, though, in the late nineties, just when the horseless 
carriage came into the picture, who had an automobile 


/ wy AUTO-BocRapiy 








DID YOU KNOW that the first automobile road race run in 
America was not the one promoted by the Chicago Herald and 
won by Charles E. Duryea? No, it wasn’t. Instead the Chicago 
Herald put on a consolation race before the main event for those 
who were ready to start in the big event but were disappointed 
because of the several postponements. The consolation was run 
over the Chicago-Libertyville-Waukegan century course. O. B. 
Mueller, of Decatur, Ill., in a Benz, beat Duryea. George K. Bar- 
rett, editor of Bearings, and his assistant editor, Chris Sinsabaugh, 
on a tandem bicycle followed the race, stopped for lunch, caught 
up with Mueller and Duryea and finished first. The average speed 
was eight miles an hour. 
section in the bicycle show he promoted in 1897, which was 
held in the Edson Keith building, Chicago. The automobile 
section displayed several Woods electrics. So Van pioneered 
an automobile show, if you want to call it that. 

Life is just a bowl of cherries, it seemed to me. I was 
young. So were my business associates. To me and others 
like me this era could be likened to the college days of the 
present generation. Work was more like play than work, 
and the end of the road was nowhere in sight. I married 
Myra Matteson in 1896, which settled me down consider- 
ably. She knew how to handle me—and still does—and while 
we have had arguments we always compromised and I'd let 
her have her own way. We still run our household that way. 
I thought bicycles would be the public’s main means of trans- 
portation for the next 50 years. I should have known better. 

When I went to the Chicago World’s Fair in 1893 there 
was one lone horseless carriage on exhibition. I was so little 
interested that I never went near it—couldn’t remember its 
name. Even that warning failed to make me realize there 
was a turn in the road not many years ahead. I still wore 
blinders when the Chicago Herald ran America’s first auto- 
mobile road race in 1895. That storm signal meant nothing 
to me, yet I played a part in it—not the real road race itself 
but in the consolation race that was run prior to the staging 
of the event, won by Charles E. Duryea. 

* ce * 


Eight Miles an Hour 

Fancy running a consolation before the real race! And 
yet that was what H. H. Kohlsaat really did. He had had 
several postponements because of inability of the entrants to 
complete their cars, so to keep peace in the family he put 
on the consolation several weeks ahead. Only two came to 
the tape, Duryea and O. B. Mueller, of Decatur, IIl., the latter 
with a German Benz, the course being from Chicago to Lib- 
ertyville and back to Chicago, a three-cornered route, just 
about 100 miles in length. 

The novelty of an automobile race appealed to my boss on 
Bearings, George K. Barrett, and when he suggested we 
mount a Napoleon tandem bicycle and follow the “racers,” I 
was agreeable. We trailed the two cars and had to back 
pedal to keep from running them down. At Wheeling, George 
and I stopped for lunch and let Duryea and Mueller go. 
After the meal we hopped the tandem again, and soon caught 
them. Past Libertyville, Duryea went into a ditch and broke 
a wheel, leaving it a walkover for Mueller. The tandem 
was in at the death, and the results showed that for the 
century Mueller had made the sensational average of EIGHT 
MILES AN HOUR! 

Still we of the cycling world did not take the automobile 
seriously. Time marched on as it usually does and in 1897 
we saw breakers ahead for the bicycle business. Mebbe it 
was some sort of a depression, but anyway we started to 
pull in our horns. The three Chicago bicycle papers, unable 
to weather the storm, merged and became Cycle Age, bring- 
ing together Van Sicklen, Barrett, Miles and Wardrop. | 
went with the merger, but several months later Referee’s 
Charley Root, who wasn’t as lucky, induced me to quit and 
join with him in the publication of Wheel Life, which, I think, 
was the country’s first tabloid. It was printed on coated stock 
and had newspaper makeup. Our shoestring of $500, put 
up by John West, who was trainer for Morgan & Wright’s 
racing team, was just enough to let us get out 13 issues, 
leaving me way out on a limb, with nothing to do but to 
brighten up my reporter’s star and return to daily newspaper 
work. 

Editor's Note: This is the eleventh instalment of Chris 
Sinsabaugh’s memoirs. Subsequent instalments will 
appear in succeeding issues of Automotive News. 









Plans Progress 
For N. Y. Dealer 
Banquet Mar, 3) 


NEW YORK.—Members are eyj. 
dencing increasing interest as 
plans progress for the annual ban. 
quet of the Automobile Merchant; 
Assn. of New York, to be held 
Thursday evening, Mar. 30, in the 
grand ballroom of the Hotel Com. 
modore here. 

“In the past, the association ban: | 
quets have enjoyed notable sy. d 
cess and this year’s dinner prom. a 
ises to exceed even the high Stand. 
ard of those memorable occasions" |; 
said Harry G. Bragg, general map. |. 
ager of the association. “A number |’ 
of innovations are being intro. 
duced this year which promise ty 
enhance the evening's entertain. 
ment. The time usually allocated 
to the various speakers will this |* 
year be devoted to a lively and qj. 
verting program of entertainment 
and the oratory will be limited 
one outstanding speaker of na. 
tional renown.” 

A. W. Pickett is chairman of the 
banquet committee arranging the 
event. Other committee member; 
are C. M. Bishop, A. W. Boettcher 
G. E. Buckingham, W. H. Caswell 
J. F. Creamer, E. V. Derks, L, J | 
Eastman, D. C. Fenner, C. E. Holz. |&" 
kamp, D. F. Jennings, M. yj" 
Lasker, E. P. Mauder, P. A. Mc.] £ 
Laughlin, N. K. Mintz, R. M. Nel. 
son and W. D. Stewart. as 


Attendance, Sales 
Rise Sharply at 
Ft. Worth Show 


FORT WORTH, Tex.—Attend- 
ance is estimated to have passed 
the 50,000 mark at the second an- 
nual Spring Automobile Show 
here, sponsored by the Fort 
Worth Star-Telegram. The total 
topped the 1938 figure by more 
than 10,000 persons. ts 

Success of the show is illustrated 
by new car registrations for the}: 
county before, during and after wv 
the exposition. For the week pre- jie: 
ceding the show only 80 passenger |’ 
cars were sold; the week during 
and following the show a total of }y 
150 new cars were registered |) 
Moreover, sales since that time |iy 
have been the highest in 1939. 

The Fort Worth Automobile 
Dealers Assn. has voted to make 
the show an annual affair, with }usi 
the Star-Telegram co-operating |; 


Federal Gasoline | 
Tax Is Attacked} 


WASHINGTON. — The federal 
gasoline tax is the outstanding ex- 
ample of “duplicating and discrim-/ 
inatory taxation,” according to Dr. 
Finla G. Crawford, of Syracuse 
University, whose new book, “Mo- 
tor Fuel Taxation in the Unite 
States,” is attracting wide atter 
tion. 

Dr. Crawford points out th 
since its enactment as a “tempo 
rary” measure in 1932, the fet} 
eral gasoline tax has cost Ameri): 
can motorists $1,175,000,000. ‘Utor 

He asserts that “because gas0-/enti 
line previously was heavily taxed pts i 
by the states, and because the ga*/ow 
oline tax is an essential part of the/¢d ) 
state revenue system, and becaus Detre 
of the extreme double taxation, "eid 
seems desirable that the fedet/* op 
government surrender this emet-}#ld. 
gency and temporary scource “| Sa] 
revenue to the states.” _ ed | 
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Prospects Seen Bright |e s 
For Retailers in Detro! 
DETROIT.—Increasingly >ré"}i 
prospects for Detroit’s retail bus 
ness were predicted this wees © 
E. E. Fisher, president of ™p,. 
Northwest Chevrolet Co. = 
city’s newest Chevrolet dealers 
Fisher cited increased automo? 


and truck sales as basis [0 
gene 
close 
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forecast, pointing out that re 
business usually parallels 
the motor car sales trend. _ 

A spring business upturn |S 





*foct I de 
ready making itself manifest ‘ ale 
the automotive field, according por 

ee 


Fisher, who pointed to 
stantial sales gain for the nelte 
days of March over the same" angit 
riod in February. ‘uyin 
‘loom 
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vest'/Recent Headway is Halted _ GM’s Factory 
a As All Stocks Give Ground | _ Safety Program 


Costs $3,646,754 


DETROIT.—General Motors and 
its operating divisions throughout 
the United States spent $3,646,754 
to protect the health and safety of 
its 125,836 factory workers on the 
job during 1938, according to fig- 
ures released by the corporation 
this week. 

This expenditure, which 
amounted to approximately $29 
for each of these employes, was 
for plant and equipment improve- 
ments to provide healthful and 
safe working conditions, medical 
salaries and supplies, hospitaliza- 
tion, physical examinations and 
miscellaneous medical and safety 
activities to safeguard employes. 

A large part of this sum in- 


tel Com. special to Automotive News |shares whic reat a 
NEW YORK.—Although figures|end of a mort at Oe 
tion ban. of the New York Stock Exchange} The largest short interst was in 
ble suc. |jow that short selling in shares| Chrysler, in which the position at 
€r Prom: | ¢ the automotive company shares | the end of last month was 36.790 
gh Stand- | increased in February, these stocks | shares, compared with 23,610 a 
casions,” |;ve made a good relative show-| month earlier, The short interest 
‘Tal man- Jing in recent trading. in General Motors was 22,347, as 
\ number In the latest weekly period cov- | @8ainst 20,145 at the end of Jan- 
ae aed by the Automotive News price | Wary. The Studebaker position 
romise to werages, they were able to make| Was 34,140, compared with 34,175 
ntertain- qurther headway until Wednesday, | @ Month earlier, while in the case 
allocated [ion securities as a whole, they |0f U.S. Rubber the short position 

will this fave ground in the face of another | Was 13,847 as against 9,473. 
Sree di- isis in Europe. _ The short position for all stocks 
imitea As a matter of fact it was a ao on the New York exchange | 
Of na, {notable development of the period | ‘ the end of January had reached) WELL PLEASED with the reception accorded the new U. S. Tire radio 
* Of na- wvered by these averages (week| the smallest total on record, the | program is H. N. Hawkes, general sales manager, U. S. Tire Dealers Corp., who 
ded Mar. 15) that world stock February increase being the first| iS shown at left, congratulating the principals, Raymond Paige, orchestra 
an of the | Ion : nog for some time. The Securities | leader, and Hildegarde, featured vocalist. The new musical presentation— 
ging the markets show ed marked stability and Exchan C a mes Raymond Paige, 99 Men And A Girl—is heard over the CBS network Wednes-|_— i . i 
‘In and prior to Tuesday, the day | ge Commission has is- | days at 10:00 p. m., EST. volves expense for maintenance of 
members |, which the Czechoslovakian re- | SUed regulations easing the re-| equipment designed to provide 


oettcher, wblic crumbled. Heavy selling strictions which have been an} selling. The relaxation in rules,it any easier to sell short in a |clean and healthful working con- 
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-—at ame on Wednesday, however, to important factor in reducing short however, is not expected to make falling market. | ditions. 
E . ive motor stocks losses for the 
M. yy jreek- 


. A. Mc-| Although far from satisfactory, iP ] S Hy) e R ip A €C T g 
_M. Nel. faith still widespread uncertainty 
to how far the present recovery 
novement will go, there exists 
shat appears to be general con- 


ales iction that constructive forces 


ze at work. Although some disap- 
F at yintment is being expressed in 
~ nancial quarters that the gov- 
Show amment program for recovery may 
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ae in the 1939 BODY by FISHER 
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Week Week Change Ago 
he Fort |y motors 33.31 32.00 —1.31 22.68 
The total fvcar-truck cos. 34.33 32.83 —1.50 23.99 


‘parts-access.. 26.98 26.00 -—0.98 19.98 ; , 
by mon (tire-rubbers 29.11 28.21 -—0.90 19.78 DE a steel body to with- 








lustrated : es ney stand external shocks and 
; for the fall short of expectations, there is 7 ; . ‘ ; i 

nd after}very indication that at least the jolts. Build it as solidly and 
eek pre-jzesent Congress will not pass weave-proof as possible . . . You 


vassenger further restrictive measures. 


kK during} The Stock Exchange report on still can’t assure its passengers 





| total of short position” as of the end of complete protection, until you've | 
>gistered. [february showed that there were . insid ! ; 
hat timejive automotive stocks in which made it safe inside, too! 
1939. [here was a total short interest of ; . . 
tomobilejnore than 5,000 shares, or in That’s why Fisher engi- sen cnogs-sows ™WO.STHL PANES seq WIDER VISION for greater 
to make which a change in the short neers took such great — CENTER PHLLAR a safety! Actually, the total win- 
air, with}sition of more than 2,000 shares ae 5 : sina tandidts dow and windshield area of 
perating Jxcurred during February. These care with the interiors — ar mmenee Series 70 and 80 Oldsmobile 

rere Bendix Aviation, Chrysler of the car bodies they SAFETY PLATE GLASS 7 a 1a “7 : , four-door sedans (illustrated 


ine ‘rp., General Motors, Studebaker 
ad U. S. Rubber. There was a built for the new Gen- 
cked hort position of more than 5,000 
hares in each of the issues, ex- 
e federalj*pt Bendix and in that case there they gave the new Body 
\ding ex-/¥as an increase during February : 
discrim-}) 4,013 shares from the 1,356 
ng to Dr. bility as well. ste. cowl 


ALL AROUND : eek above) is 412 square inches larg- 
ayes ‘ er than last year. In addition, 
the center pillar, rear hinge 
pillar and windshield pillars 
have been made narrower with- 
out sacrificing strength. Note, 
too, how the rear view mirror 


eral Motors cars—why 


PULARS 


by Fisher a new visi- 
















3 ND DASH 4 . Ai Se is > efficiently placed. 
Syracust iy . AND Das: ' is more efficientl | 
ok, “Mo- pring Prospects You can see in the il- ea 
e United ‘ 3, ae i a 

atten- . ° lustration shown above — . <With steel fused solidly to 
e atte Cheerful, Packard hg i enh sate att sn noke stones mst ear ee hoe ae Tete 
; EE : “caseane atc Body by Fisher is shock-proof 
that " y with 8oDY e “ - ; - T » 
=. Meetings Reveal look through its wind- “ eave-proof, secure. 
~ = nee rene. = — shield and windows now 
t er-/4an normal, spring buying 0 i an : : y cae | 
00. Utomobiles is T sicnbad oy the brings overhead traffic lights into easy view —how And adding to this inside story of safety, you note 
ise gasofmitiment expressed by distribu- it gives you a better picture of the traffic situation that all Ventipanes are fitted with locks to protect 
ily taxedjors and dealers at zone meetings © ' : : ee . : : 
the gasfow being conducted by the Pack- on both sides and behind—what a wider vision it the car and its passengers from intrusion. 
art of thetd Motor Car Co. Word reaching il ore 7 

Retrni ives your passengers. , 
| becaus’ Detroit from these meetings 1s — E 6 In comfort, too, the 1939 Body by Fisher leaves 
xation, 'tid to reflect a general feeling : / : : 

» federal optimism pervading the selling nothing undone. Its interiors have more ride-easy 
is emet-Feld. | roominess—there’s from two to three inches more in- 


ource “| Sales executives of the company | 
fd by W. M. Packer, general| 
ales manager, have just launched | 


side width, for instance, in the Oldsmobile four-door 
sedan shown here. What’s more, improved Fisher No 





















+ht Re seriec : aes af 
; ,-* Series of meetings which will | ere : 
Detrollend to all parts of the country. | Draft Ventilation now makes it easier than ever to 
y_ brig delphia —— _ ” ba control the circulation of fresh air to suit yourself. 
tail a la, Boston and New Y ‘ 
rock bye pr iv é ‘ all : 
ws Mod iting seen prospects for | And as for style—just take a look at any of the 
0 ner’ 





thee"ng business, according to M. M. | new General Motors cars—the 
_— vice-president and gen-| 


manager, who is keeping | “YOU OUGHT TO OWN AN OLDS?” is mighty only cars with Unisteel Turret 








- for | peaantiy in touch with the zone | popular advice these days. And among its most popular gt8EL TURRE? SN Top Body by Fisher. 
t gener ions as they progress from one features is its smarter, safer, more luxuriously comfort- as) Top \ . 74 
s closel" "8 Zone to another. able Body by Fisher — with that new visibility bs . \ 


While delivery of cars to cus- | that’s become the big automotive hit of 1939. 





rn is ys = the thing that ae ri | 

nifest “}," ‘eeling of distributors an waa 

ording */*4lers at this time of the year is hes BODY BY 
a suvj"Portant,” said Gilman. “This _ 


» first l' apparently the optimism they a 
e{"¢ clearly showing is based on | Pasenecelt 

— evidence of a growing| 
nue tue en ee sem | ON GENERAL MOTORS CARS ONLY: CHEVROLET - PONTIAC - OLDSMOBILE - BUICK - LASALLE - CADILLAC 
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Economy 


Maximum fuel mileage demands a 
mixture nicely proportioned 
throughout the engine’s entire 
range of operation. Stromberg’s 
sensational ‘‘Win-Place-and-Show”’ 
record in the recent Gilmore 
Economy Run attests true econ- 
omy better than words or pictures. 


Stability of 
Adjustment 


Your service department knows 
how well Stromberg Carburetors 
retain their setting—how simply 
they may be adjusted. Stromberg 
performance is consistent. 





STROMBERG 


retomotive 


CARBURETOR 





Simplicity 
Efficient carburetion demands re- 
finements in control. Stromberg 
design is as simple as unceasing 
improvement can make it. Every 
well informed service man under- 
stands it. It is extremely difficult 
to damage. Adjustments are few 
and easy. 





PROCESSION of progress stretches back of the |; 
current series Stromberg Carburetors, parallel: |; 





Universal 
Approval 


Millions of owners, dealers and — 
service men, regard the Stromberg 
as an old and trusted friend. Ben- 
dix Service Stations everywhere 
supplement this approval. 








These things make better carburetors 





ing a quarter century of the industry’s development. i 


This progress embraces every notable advancement fat, 
in carburetion. It is all there . 


ues 0 
on h 


ret, 
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. every principle, 





every advantage, every production betterment, every f™! 


safeguard to carburetion efficiency and economy. 


Time 
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When you put a Stromberg Carburetor on an e?: [\y;,. 


& 27t 


gine you give that engine carburetion without one Sil’ fi: ( 


gle compromise. Stromberg research and develop: hee 
ment has never been distracted from the Main Idea }m’; 
by any necessity of avoiding any principles of merit. |‘, 


BENDIX PRODUCTS DIVISION |. 


of Bendix Aviation Corporation 
401 Bendix Drive, South Bend, Indiana 
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